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SHOWCARD & SIGN CO. LTD. 
Paragon Works, Enfield, Middx, 
Tel : Howard 165/ 
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ACME 


Putting It On 
Paper 


Sirn,—1l am surprised to have 
seen so few protests arising from 
some of the new rules for charg- 
ing purchase tax on stationery. 

Order No. 77D issued by the 
Commissioners of Customs and 

xcise last February made it 

ecessary for us to get a series 
‘of rulings as to when imitation 
‘typewritten letters (usually pro- 
‘cessed on letter paper already 
‘printed and Paid for) were 
‘Tegarded as “stationery” (and 
‘therefore subject to purchase tax) 
‘or “printed matter” (and tax free). 

Atter many months of corres- 
‘pondence, the following are some 
‘of the extraordinary decisions 
which have been given. 

(a) A facsimile letter with a 
ive: black printed signature could 

tax free. If there is a space 
‘for signing it by hand, it is tax- 
‘able. If, however, blank sheets 
‘of paper are signed by hand in 
‘the correct position, and the letter 
is subsequently printed, it is tax 
free! 
_ (bv) A name and address can be 
Matched in by typewriter at the 
head or foot of a fully printed 
letter, and no tax is chargeable. 
If, however, you match in the 

rsonal salutation “Dear Mr. 
Jones,” you will be charged tax 
at 334 per cent on the printing! 

(c) If a printed letter ends 

> “Yours faithfully” it must start 
“Dear Sir”; 3 similarly, if it starts 
“Dear Sir,” it must end “Yours 
something” or pay tax. It is no 
good writing a letter without an 
opening or salutation in the style 
sometimes used in America and 
also in our own Services—tax 
must be paid just the same. 

(d) If your letter heading has 
any spaces, lines or boxes for 
“Your Ref.,” “Our Ref.” or Date, 
those spaces must all be used if 
purchase tax is to be avoided. 
Honour, however, is satisfied and 
tax is free if—not knowing what 
to put in the “Your Ref.” space 


TO THE 


LETTERS 


EDITOR 


—one discreet little hyphen is 
inserted and printed at the same 
time as the rest of the letter. 

(e) Rather surprisingly (unless 
your letier heading has a date 
Space) a date is not considered 
an essential of a fully printed 
letter. 

The disturbing feature we find 
about these absurd and incon- 
sistent decisions is that, with two 
or three notable exceptions, our 
customers have accepted them 
with little more than a shrug of 
the shoulders. True, when we 
first had to start charging pur- 
chase tax on processing our cus- 
tomers letter paper under this 
Order, we had a number of 
inquiries and grumbles. 

We have argued and discussed 
these decisions on our customers’ 


Tribute To 
Freddie 


Sir,— Freddie Harradence 
was a very dear friend of mine 
of many years standing, and, 
like all his friends, | was 
grieved to learn of his death, 
although this was tempered by 
the knowledge that for him it 


funeral,- and had no oppor- 
tunity of sending a floral tri- 
bute. In lieu thereof I am 
enclosing a cheque in favour 
of the National Advertising 
Benevolent Society, and should 


(I shall be pleased to send 
on to N.A.B.S. any other 
cheques which friends of 
Freddie care to send.—Editor.) 


behalf until now there is nothing 
else we can do by ourselves. 

If everyone who suffered this 
tax really did something about 
it, the position might well be 


different. Protests and demands 
for explanation to City Gate 
House, letters to Members of 
Parliament and the Press, protests 
by trade associations, and also 
general ridicule of the absurdities 
on every possible occasion, are 
the kind of action which will 
eventually procure a more — 
ible definition of “stationery,” 
better still, get this purely ‘nfia’ 
tionary taxation withdrawn 
altogether. 
T. W. M. BARTHOLOMEW, 
Managing Director, Facsimile 
Letter Printing Co., Ltd. 


Next Year’s 


Examinations 


Sin,—Although the education 
committee of the Advertising 
Association are to consider in 
September the possibilities of 
running its own Diploma corres- 
pondence courses, it should be 
appreciated that time does not 
permit the provision of courses 
for the examinations which take 
place next May. 

Students are therefore advised 
to go ahead with their usual 
study arrangements. The Adver- 
tising Association issues a list of 
schools and colleges which offer 
tuition for the Diploma examina- 
tions. No particular school or 
course of instruction is recom- 
mended by the Association; 
neither can it accept responsibility 
for the tuition offered. 

F. W. JEFKINS, 
Assistant Secretary, 
Advertising Association. 


Theme Song 


Sirn,—Mr. Goodman tells us 
that, following the “Britain Can 
Make It” Exhibition, British dis- 
play “chased its own tail.” 

Does he realise that as a result 
of the Festival of Britain the dog 
has grown a new tail? And what 
a glorious time these new * ‘Theme 
Convenors” have had wagging the 
dog! 

I predict the early formation 
of an Institute of Theme Con- 
venors! 

WARNETT KENNEDY, 
Waterloo Chambers, 
Waterloo Street, Glasgow. 


SHOWCARD & SIGN CO. LTD. 
Paragon Works, Enfield, Middx- 
Tel: Howard 165/ 
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Come And Join Us 


Sik,— May | say how much 1 
agree with the comments which 
appeared under the heading “A 
Question of Ethics” (To-morrow’s 
Topics, July 26). 

1, personally, did not receive 
the letter in question but I should 
be very interested to know how 
many Chambers of Commerce 
really have agreed to withhold 
approval from non-members and 
also how many “leading” firms 
are members of the Advertise- 
ment Contractors Association. 


JOHN P. COX, 
Director, de Solla 
Cox & Co., Ltd. 


Ut was stated in “To-morrow’'s 
Topics’ that some firms who had 
received a “join now” letter from 
the Advertisement Contractors 
Association were expected to 
question the Association's recruit- 
ing tactics. The letter stated that 
most Chambers of Commerce in 
Britain had agreed to withhold 
their approval from firms not 
belonging to the Association.— 
Editor.) 


India Speaks 

Sirn,—What on earth is Mr. 
M. H. Broom thinking or talking 
about when he states—on page 
442 of your issue of June 7— 
“There are about 2,000 languages 
currently spoken in India.” 

1 shall be delighted to donate 
to your (or Mr. Broom’s) 
favourite charity the sum of 
Rs. Is. for every language (this 
including dialects, whether offici- 
ally listed and recognised or not} 
he can tabulate in excess of 200. 


H. MUIR-HARDINGE, 
Advertising Manager, Ford 
Motor Co., of India Ltd. 

(Our correspondent is nearly 
right: The All-India Census 
Report of 1931 lists 203 languages 
and dialects. An extra “0” crept 
through the author's typewriter. 

. 3s. to N.A.B.S., please!— 
Editor.) 


Apply for particulars to Advertisement Manager, Secacks MN, Gieeidge Uosoms, Uilianaan of WF Uereoed Genes, teens Lendon, W.!. 
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The Early Word... 


the morning. He reads it carefully,and in a business light; 
very often he applies what he reads to his own business. 
In the advertisement columns 

of THE FINANCIAL TIMES 

valuable first contacts 

are made. Pee 


The man who wants to sell has first to gain a hearing, 
and even at the most exalted levels there is apt to be a 
queue... 

Your arguments will be more weighty, and your intro- 
ductions already made, if you are known through regular 
advertising in THE FINANCIAL TIMES. It is the first thing 
a high executive looks for on his desk when he arrives in 


Industrial Advertising in 


THE FINANCIAL TIMES 


reaches TOP MANAGEMENT certainly 


SIDNEY HENSCHEL: ADVERTISEMENT MANAGER °: 72 COLEMAN STREET ° E.C.2* MONARCH 8833 
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LET’S BE 


Woman and Beauty... two words embracing a 


multitude of feminine interests. WOMAN AND BEAUTY 


.- one advertising medium through which you reach 
ABOU y them all. Buyers of fashion houses, stores and whole- 
sale businesses rely on WOMAN AND BEAUTY, as a 


guide to the fastest selling merchandise. It is read 
by the smarter woman, married or single—whatever 


BEAU ia y : her age, whatever her income group. It is read 
in the sales-promoting atmosphere of the home. 


An A.P. PUBLICATION - PAGE RATE £150: PRICE 1/3 MONTHLY 


A. W. BURNETT, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSF, LONDON, E.C.4 
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LOCAL AUTHORITIES TOLD TO SHOW 
ENERGY IN USING NEW POWERS 


But Dalton Says ‘Avoid Sporadic 
Challenges Over Wide Areas’ 


may authorities are now studying a new directive from 
Mr. Hugh Dalton, the Minister of Local Government and 
Planning, as a guide to their procedure in challenging existing 
outdoor advertisements. Issue of this memorandum was fore- 
cast, exclusively, in last week’s ADVERTISER’S WEEKLY. 

Here is the full text: 


The Minister looks to authorities a ih ee 
to use their powers with energy advertisers may be subject to 
but also with discrimination. y 

Nearly every authority has some 
localities badly needing im- 
provement by the removal or 
modification of existing adver- 
tisements. 

The Minister thinks that it will 


ing with challenges, and the 
Minister would like authorities 
to be sympathetic when re- 
quests for extension of time are 
made. 

Where the authority is prepared 


ee Se. 


be in everybody's interest that 
the challenge procedure should 
be used in an orderly and 
gradual way. Authorities 


to see an advertisement remain 
in modified form, the matter 
should, wherever possible, be 


| 
heavy pressure of work in deal- | 
} 


Beverley Pick, the exhibition and display designer, together with his 
wife, won the Felden (Austria) Concours d'Elegance, in which prizes 


me 


settled by discussion. were awarded for car decorations and the beauty of a woman. 


+ nba 


should not challenge a large 
number of a all P . di ™ ‘N L ‘ 9 
at once. This wou not I 
only make it difficult for eriodica Oo nger uxuries 
the advertisers, but wouid onthe ended June 30 1951. Support for the belief that cir- were indications of an upward 
inevitably produce a sudden in- Z culations have steadied after the trend again in some directions. 
crease in the —r ol ¥ 262 drop that followed the increase in “This simply confirms that the 
peals. Nothing will o One he 8, the price of newspapers is given periodicals have become a part 
proceeding gradually. The copies per week by Sir Frank Newnes, chairman, of the daily life of a very large 
power of challenge does not George Newnes Ltd., in his section of the people, and that in 
lapse. — ‘ ; annual statement. the services they perform and the 
The Minister also thinks that it Although circulations were on relaxation they bring they are 
is desirable to avoid, as far as a somewhat lower level than they regarded as "em and not 
possible, sporadic challenges ended December 3 were a few months ago the fall luxuries,” he sa 
over wide areas. He suggests . now showed signs of working it- Profits were £928, 918 (against 
that authorities might system- self out, he said; indeed there £904, 382) untaxed. 
atically review compact areas — = : ailmiadsaiiatan a 
and in these areas challenge the 
advertisements which they con- 180,000 READERSHIP  ——____——_— : — ——— _ 180,000 READERSHIP 
_ injure amenity or are 
langerous. 
The selection of advertisements | Advertisers Interested a ‘the Juvenile Market 
and areas is, of course, entirely 
for the authority, but obviously are watching for the new ‘Collins’ 
they should concentrate, at any 
rate to begin with, on the areas . . 
in which improvement is most 
urgently needed. The Minister 
hopes that authorities will give Te 
early attention to those rural IND 


areas for which special control / PR, 

i not contemplated Vs MAGAZINE 
The Minister trusts also that p — 

authorities will make full use of ——— _ 14 ST. JAMES’S PLACE, LONDON, S.W.! - REGENT 5977 

their powers to extend the time 
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ADVERTISER'S WEEKLY 


‘Escape Clause’ May Help 
If Price Fixing Goes 


Doubts about the probable effects of the proposed abolition 
of re-sale price maintenance are as great as ever in business 
circles. This is apparent from comments in the official organs 
of two important bodies, the Incorporated Sales Managers’ 


Association and the Manches- 
ter Chamber of Commerce. 

In the August issue of Market- 
ing, D. R. Griffiths, director of 
1.S.M.A., writing under the head- 
ing: “Learn to sell. . . or else!” 
repeats his belief that the volume 
of money allocated to advertising 
is unlikely to be affected by the 
proposals. “It may well be that 
money will be diverted from the 
less selective to the more selec- 
tive forms of advertising,” he 
writes, 


Packed With Shocks 


This is the first time that the 
principle of re-sale price main- 
tenance—as apart from the 
of collective enforce- 


) ment that have grown up in this 


} country 
’ Griffiths believes. 


has been attacked, Mr. 
He continues: 
“The White Paper is packed 


’ with shocks. Except for an occa- 
- sional crafty phrase, its language 


— 


is not the language of a tactful 


' politician but of a free-enterprise 


thruster. It could have been 
written by a thrusting sales man- 
ager who likes to tell his sales- 
men that competition is the spice 
of selling and a salesman’s joy is 
to beat the competition to the 


> punch.” 


Discussing the possibility that 
the Government wish to drive 
manufacturers and distributors 


‘into cut-throat competition, Mr. 


Griffiths says: “Cut-throat con- 
ditions require a surplus of labour 
and materials. We seem to be 
short of both.” 


Bristling With Difficulties 

Monthly Record, organ of the 
Manchester Chamber of Com- 
merce, comments ¢ litorially: 

“The breaking of fixed selling 


prices for branded consumer 
goods could, of course, confer 
certain benefits on the buying 


public. It could equally result in 
excessive price competition, which 
would threaten the livelihoods of 
small shopkeepers in close prox- 
imity to powerful units. Some- 
one has already asked (as indeed 
the White Paper anticipates) 
whether fixed prices for well- 
known branded goods is not an 
unwritten guarantee as to quality 
standards: thus, variations as 
between shop and shop could 
give rise to doubts. To say that 
the public, if in doubt, could 
always pay the higher price, seems 
to be an argument against any 


interference with existing 
methods. : : ; 
“Another question raised is 


whether it is a really vital matter 
so long as there are other com- 
parable articles available at com- 
petitive prices. This view seems 
to accept the fact that manufac- 
turers who have worked hard with 


a product, have employed scien- 
tific aids and have embarked on 
costly sales promotion, are 
entitled to set a high standard in 
the ultimate approach to the pub- 
lic and as .a consequence lay 
down a selling policy which 
reflects their confidence in their 
product, 

“However, the whole subject 
bristles with difficulties. Maybe 
we shall see some changes of 
policy by the Government when 
the draft legislation is prepared. 
The White Paper hints that the 
Government will take into 
account any cases where it can 
be established that exceptional 
conditions would render the 
operation of the proposed pro- 
visions unworkable, or undesir- 
able in the public interest. This 
‘escape clause’ may have to be 
used somewhat extensively!” 


Osteopathy Ad. Ban 
Reconsidered 


The chairman of Southamp- 
ton’s Entertainments and Publi- 
city Committee (Cr. R. R. H. 
Hammond) has agreed to take 
back a retommendation dealing 
with advertisements on Corpora- 
tion buses relating to osteopathy. 

It was that in future all adver- 
tisements relating to osteopathy 
should be refused; that the con- 
tract already existing should not 
be renewed; and that the adver- 
tiser should be asked to amend 
his advertisement. 


Forty-four years of Hoover progress is the theme of this new display- 
piece by City Display Organisation, featuring the original Model O 


non-electric cleaner, with 


a three-dimensional Victorian drawing- 


room, and the electric Hoover of to-day, alongside a 1951 lounge. 
Basic changes in product design are demonstrated by five “period” 
sweepers. 


Crawfords Show Pages Of 
Advertising History 


To celebrate the International 
Advertising Conference W. S. 
Crawford Ltd. have produced 
a handsome souvenir book con- 
taining examples of their work. 
The agency has also staged at 
its London offices an exhibition 
in which the contents of the book 
are demonstrated in greater 
detail. 

In the souvenir volume are re- 
produced, in 166 pages, examples 
of Crawford advertising from 
1924 onwards. These are of more 
than ordinary interest because 
many of the pre-war advertise- 
ments, such as those for Drages, 
Enos, Vim, Daks, Birds Custard, 
Wolsey, Simpson of Piccadilly, 


Survey Tells Marketing Story 


Of 70 Provincial Areas 


Northcliffe Newspapers Group 
Ltd., whose marketing survey 
of its circulation areas, Focus 
On Figures, was widely praised 
when published in 1949, have 
issued another book of market- 
ing information, Scanning The 
Provinces. 

This is a much more substantial 
volume, containing a wealth of 
additional data, included in 
response to many suggestions 
from advertising executives. The 
job has been thoroughly done, 
and the result is impressive. 

Information covers 70 towns 
and districts served by the 
Group’s 16 newspapers, and is 
presented for 10 “test areas,” 
centred on Hull, Grimsby, 
Lincoln, Stoke-on-Trent, Derby, 
Leicester, Bristol, Swansea, 
Gloucester and Cheltenham. The 
system of indexing makes refer- 
ence exceptionally easy. 

The section on Hull and the 


East Riding can be taken to indi- 
cate the comprehensive nature 
of the data given for this and for 
the nine other “test areas.” 
Included are figures for retail 
outlets, trade by trade, multiple, 
departmental and Co-operative 
stores, populations, housing. 
There are occupational statistics 
for both industrial and profes- 
sional workers, agricultural statis- 
tics, details of gas, water and 
electricity services (even the 
degree of hardness of water is 
shown); figures showing users of 
radio, television, motor vehicles; 
vital, educational, and _ local 
government statistics; data of 
sporting facilities; dates of impor- 
tant local exhibitions; a list of 
principal industries; figures show- 
ing the principal imports and 
exports handled at Hull docks. 
Percentages of circulation by 
radius from Hull is given in 
respect of the two Northcliffe 
newspapers concerned. 


Osram, have come to be regarded 
as classics. 

One can also see how Craw- 
fords have endeavoured to carry 
out the principle of “Domina- 
tion, Concentration, Repetition” 
laid down by their founder, the 
late Sir William. Emphasising 
that “the greatest of these is 
repetition,” an introductory article 
calls attention to the fact that 
the Barratt advertising running 
to-day is in exactly the same 
form as that in which it was 
created in 1929. and that Worth- 
ington advertising has observed 
its continuity for nearly 16 years 
—“the same but always different.” 

A pictorial diagram shows the 
organisation of a modern adver- 
tising agency. Crawfords export 
advertising organisation, its 
women’s department, and its 
financial advertising service, are 
also described. 

The exhibition includes, as well 
as specimens of Press advertising, 
a selection of posters by eminent 
artists, and examples of 
brochures, packages, labels and 
show cards. It was viewed on 
Tuesday last week by a number 
of prominent newspaper execu- 
tives, who were entertained at a 
cocktail party by H. A. Oughton, 
chairman and managing director, 
and other directors of Crawfords. 


Journal Changes Hands 
An old established and well 
known trade publication, the 
Hosiery Trade Journal, of 
Leicester, is changing hands. 
After the August issue the present 
proprietor, who has been con- 
nected with it ever since its 
foundation in 1894, Albert E. 
Stevenson, and his son Leonard 
P. Stevenson, are retiring and the 
Journal will in future be pub- | 
lished by a company, the Hosiery 
Trade Journal Ltd.. of which 
A. W. Eley of Leicester is to be 
chairman and permanent director. 
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‘Better Reception Soon’ From 


New Transmitter 
AGENTS TOLD OF MEDIUM WAVE 
PLANS: RESEARCH SCHEME 


Assurance that improved reception may be expected shortly 
from Radio Luxembourg’s new medium-wave transmitter is 


given in a memorandum issued to 


agencies by 
Radio Luxembourg Advertising Ltd. In September a big 


Patra’s Drive 
For Members 
And Money 


To take advantage of the 
Government's conditional offer of 
an increased grant, the Printing, 
Packaging, and Allied Trades 
Research Association is seeking 
new members and asking present 
ones to increase their subscrip- 
tions. 

If members subscribe a mini- 
mum of £35,000 the Government 
Department of Scientific and 
Industrial Research will contri- 
bute £22,000 in each of the next 
two years. In each of the suc- 
ceeding three years a minimum 
subscription income of £40,000 is 
required to earn any Government 
grant at all. For £56,000 a year 


subscribed D.S.1.R. will provide 


£32,000 

Patra hopes to raise a total in- 
come from members, plus the 
Government grant, of £90,000 a 
year. 

Given the desired income it 
plans to increase its scientific staff, 
both to get quicker results from 
current research and to undertake 
new research into adhesives, cut- 
ting and creasing of board, pack- 
age strength under shock and the 
penetration of gases, liquids and 
heat through packages. 


No Ads. Near 
Civic Centre 


Southampton Borough Council 
has turned down an application 
by More O’Ferrall Ltd. to con- 
struct an advertisement garden 
on bombed sites opposite the Law 
Courts entrance of Southampton’s 
civic centre. 

Cr. W. H. Stone declared that 
the site would not be developed 
for many years, and the adver- 
tisement garden would provide 
an opportunity to clear up an 
ugly spot. 

Alderman J. H. Matthews re- 
called that in getting a special 
Act of Parliament passed to con- 
trol building around the civic 
centre, and to preserve its ameni- 
ties, the late Sir Sidney Kimber 
had taken steps to protect the 
civic centre from the very kind of 
thing which was proposed. 

He added: “Once you permit 
advertisements of any sort round 
the civic centre you break the 
condition laid down, and you are 
unable to resist other claims.” 


~~} cinema and poster publicity 


Conceding that reception is, in 
the main, poor "Gan the = 
mer from 7 p.m. to 
memorandum says = in ‘ 
hoped to have the new antenna 
working properly by August 15. 

“When Radio Luxembourg 
engineers are satisfjed that from 
their point of view everything has 
been done to produce the best 
possible listening in this country 
and the new transmitting equip- 
ment has been given a reason- 
able trial, we will then contact 
agencies for their views,” states 
the memorandum, 


Independent Check 

“If there is any dissatisfaction 
we will propose that an indepen- 
dent engineer, generally accepted 
as an expert on transmission 
matters, shal] be invited to go 
over the whole matter at the 
station and report back to 
agencies. 

“In our view, from investiga- 
tions so far made, it is felt that 
this move will not be considered 
necessary when all present adjust- 
ments have been made but it is 
put forward now as an indication 
that we intend to take every step 
to ensure the best possible listen- 
ing as far as it lies with the 
station.” 

Starting on September 2, more 
than 400 cinemas in the A.B.C. 
circuit will be screening a techni- 
color film-trailer on the new 
transmitter. From October 1 a 
“Tune in to 208m.” poster will 
appear on some 6,000 16-sheet 
sites in all the principal towns 
and cities throughout Britain, re- 
inforced by selected 48-sheet 
solus sites and by more than 
1,250 90 in. x 40 in. posters on 
delivery vans. Announcements 
on Radio Luxembourg I will con- 
tinue to refer to the new wave- 


band. 
Reception Reports 

“Radio Advertising Service is 
at present providing reception 
report surveys from more than 
30 listening points throughout 
Britain. This will be continued,” 
States the memorandum. 

“It is suggested that a detailed 
day by day investigation by 
British Market Research be car- 
ried out for one week, beginning 
around November 1. In addition 
we shall be producing ideas in 
sustained programmes designed 
to test listener reaction, and the 
results will be circulated.” 


Marcus Morris, editor of “Eagle” 

launching a canoe at the Little 

Canada holiday village, Isle of 

Wight, with Eagle Club members 

who won a free holiday in an 
essay competition. 


POPCORN PACKED 


Popcorn to replace shredded 
paper as cushioning material for 
glass articles packed in double- 
faced corrugated paperboard con- 
tainers is an idea described in the 
latest Packaging Abstracts issued 
by the Printing, Packaging and 
Allied Trades Research Assn. 

Dropped from 60 feet the pack- 
ages cushioned with 10 oz. of 
popcorn prevented the contents 
smashing, while glassware packed 
in 24 oz. of shredded paper was 
completely smashed. 

This is one of over 500 items 
of news covering new develop- 
ments in packaging methods, 
materials and applications con- 
tained in this issue. 


ADVERTISER'S WEEKLY 


CLIENT FOUND 
DIAMOND MINE 


W. H. T. Tayleur (Publicists) 
Ltd. have been appointed public 
relations counse] for Dr. J. T. 
Williamson the Canadian geol- 
ogist who, as discoverer of the 
Mwadui diamond mine, is poten- 
tially the richest man in the 
world. 

Mr. Tayleur was previously 
public relations representative for 
Williamson when he presented 
Princess Elizabeth with a 544 
carat rose-pink diamond as a 
wedding gift. 


ODD SP@T 


Blakes of Liverpool, motor 
car distributors and coach- 
builders, have initiated a cam- 
paign covering the local Press 
and motoring papers advocat- 
ing a cleaner Britain. 

Copy reads: “We've so often 
seen our beauty spots —the bits 
not covered with paper bags, 
old sandwiches and empty 
cartons—and thought deep 
thoughts on the thoughtless- 
ness of man—and woman and 
child. This year, Britain is on 
show and we shall all enjoy it 
the more if we ‘Keep 
Tidy’. 

“We appeal, therefore, to 
all our many motoring friends 
not to leave any litter on their 
travels. Incidentally, should 
you want a ‘festival’ finish for 
your car... we have all the 
facilities.” 

Agents are W. S. Crawford 


Ltd. 


Glasgow Evening 
Papers Now 2d. 


Three Glasgow papers, Evening 
Citizen, Evening News, and 
Evening Times, advanced their 
price from 14d. to 2d. on Mon- 
day. 


FESTIVAL OF LIGHT IN WINDOW DISPLAY 


The latest Mazda window display in Crown House, 
sents the part played by The British Thomson-Houston Co., 


creating a “Festival of Light.” 


Aldwych, repre- 
Ltd., in 


Photographs show a number of the 


public buildings and Festival show-pieces which are illuminated. 
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BIGGEST WOOL PROMOTION IN BRITAIN 


With the help and advice of 
all sections of the industry, in- 
cluding manufacturers, whole- 
salers and retailers throughout 


Britain’s biggest yet wool promo- 
tion with a national Wool Fashion 
Week from October 22-27. 

The promotion which will in- 
clude every use of wool in cloth- 
ing, fashions, fabrics, underwear, 
knitting wools, hosiery and acces- 
sories, will be supported by poster 
advertising and displays in main 
population centres throughout 
the country. 

Railway and poster sites on the 
London Underground system will 
be used in addition to an exten- 
sive advertising campaign in the 
national, provincial, periodical 
and trade Press. 

Main events prior to the open- 
ing of the Week will include the 
showing of a commercial techni- 
color wool fashion film in 40 
main towns and cities, and a dis- 
play of fashions in wool, pre- 
sented in association with the 
Paris Haute Couture, at the 
Savoy Hotel, London, on Septem- 
ber 25. 

For the first time in Britain, 
members of the Chambre Syndi- 
cale de la Couture Parisienne are 
joining together in the showing of 


Campaign Bookcover 


models in wool with their own 
mannequins who are __ being 
specially flown over for the 
occasion. 

There will be a display of 
British wool fashions by members 
of the Apparel and Fashion 
Industry's Association, which the 
International Wool Secretariat is 
planning to present in October. 
All the models shown at this show 
will be available in shops 


throughout Britain during Wool 
Fashion Week. _ é 

Display material which the 
International Wool Secretariat is 
supplying free to the trade in- 
cludes show cards, window pel- 
mets, posters, window stickers, 
merchandise tickets and letter- 
head _ stickers. All display 
materials will contain a uniform 
promotion symbol. _ 

During Wool Fashion Week, a 
national display competition will 
be held. The competition will 
include window and _ internal 
store displays. : 

To achieve maximum impact, 
display advertising is being con- 
centrated around October 22 in 
58 nationals, Sundays, evening 
papers and provincial dailies, and 
in women's magazines. 

A schedule of dates and spaces 
booked in the provincial papers 
is being sent to traders in a 
special campaign book which 
suggests various tie-ups. 

Simultaneously with the Press 
advertising scheme a_ 16-sheet 
poster campaign will cover three 
weeks—a fortnight before, and 
Wool Fashion Week itself. On 
British Railways 2,000 double 
crowns will appear; in London 
2,000 tube cards, 100 escalator 
cards, and 40 posters for the 
Underground. 


On The Air (1) 
THEY LIKE OUR 
OUTDOOR WORK 


When Alan Maxwell and 
Thomas Milner, youth scheme 
delegates to the International 
Advertising Conference, were in- 
terviewed for a broadcast in the 
B.B.C. “Welcome Stranger” pro- 
gramme, they were asked what 
they would most like to see while 
in London. 

Their answer was that they 
wanted to see how our outdoor 
advertising, which they had 
greatly admired, was conducted. 

This led to a visit to the Boro’ 
Billposting Co., where they were 
shown round by G. L. McLellan, 
general manager, and watched a 
poster being pasted up by Jack 
Herbert. 

Recordings were made for the 
broadcast. Mr. McLellan, who 
took part, answered questions 
about outdoor advertising and 
particularly about the Festival 
garden site in the Strand. His 
firm, though not mentioned by 
name, was described as “one of 
the biggest single outdoor adver- 
tising firms in the country.” 

The International Conference 
and advertising generally were 
also discussed. Eamonn Andrews, 
the compére, was quickly put 
right when he suggested that 
market research was “not in the 
advertising agents’ scope.” 

Maxwell is an advertisment re- 
presentative with the Irish Press, 
Milner a member of Esso pub- 
licity department. 


On The Air (2) 
Ad. Crities Are Answered 


Vigorous attacks on advertising 
by ex-brains truster Joad and con- 
troversial questionmaster Gilbert 
Harding were repulsed by Craw- 
ford’s lan Harvey, M.P., and re- 
search man Mark Abrams in a 
B.B.C. overseas programme. 

Joad said it was clearly the 
business bf advertisers to sell 
their goods to the largest possible 
number of people. Therefore they 
must appeal to the common fac- 
tors in people—fear and lust, the 
things which people had in com- 
mon and which debased them. 
There was no appeal to “the 
better things in human nature.” 

lan Harvey denied that adver- 
tising distorted human nature. It 
appealed to people to follow 
things which were good. 

Spinsters’ Fear 

Harding was direct and out- 
spoken. “I don’t like advertising,” 
he said. And, with this admis- 
sion, he accused advertising of, 
among other things, facing the un- 
married woman with the fear of 
spinsterhood. 

Mark Abrams said advertising 
appealed to “adult” people. It 
did not write up or down to them, 
but found out what they wanted 
and appealed directly to them. 

The theory that money spent 
on publicity could better be used 
to improve the product was ad- 
vanced by Joad. Harvey retorted 
that mass. production meant 
cheaper production, and mass 
production could only be made 
possible by mass sales through 
advertising. 


Harding introduced another 
controversial question: “Can any 
of you deny that you have heard 
of advertisers threatening a 
newspaper with withdrawing their 
support if a certain line of policy 
were not followed?” 

Harvey and Abrams said they 
had never heard of such a thing. 
The Press Commission had found 
no evidence of such a practice. 

Joad said: “I write for a popu- 
lar newspaper, and I have been 
told over and over again that 1 
must not say a certain thing 
because it would offend the ad- 
vertisers.” 
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Club News | 


Liverpool 
Lord Derby Again 


President 


Liverpool and District Publicity 
Association has elected the fol- 
lowing officers in addition to 
Ernest W. Booth as chairman: 
vice-chairman, A. C. Douglass; 
hon. treasurer, L. A. Lomax; hon. 
secretary, T. Sherman, Miss 
P. M. Brown, D. Vernon, C. 
Richardson, J. G. Furniss, and 
I. Gledsdale were elected to the 
council. 

Lord Derby was_ re-elected 
president, and Stanley Hopkinson 
and Cecil H. Bullen  vice- 
presidents. 


Mrs. Wynford Vaughan-Thomas 

presents the Leon Goodman Cup 

to B. Tozer at the Publicity Club 

of London public speaking 
section dinner. 


Regent a 
Group Membership 


Since the inauguration of the 
Regent Advertising Club’s group 
membership scheme, under which 
firms may, for an annual payment 
of £25, take out a group subscrip- 
tion entitling as many of their 
employees to full membership as 
wish to join, the following 
agencies have taken  subscrip- 
tions: Auger & Turner, S. H. 
Benson, W. S. Crawford, Mather 
& Crowther, and Napper, Stinton, 
Woolley. 


Two Freds Match At Hurlingham 


The annual “Two Freds” 
cricket match takes place at 
Hurlingham Club on September 
11 and the organisers are hoping 
that last year’s receipts—£1,003— 
will be beaten in aid of N.A.B.S. 
_ Hurlingham, the home of polo 
in the past, has a really magnifi- 
cent cricket ground in an old 
world setting. Lunch will be 
served in the club house to tthe 
teams and guests who will’ be 
honorary members for the day. 
The auction takes place after tea. 

H. L. Clarkson is chairman of 
the general committee, whose 
members consist of Dudley 
Turner, Harold Fish, Ray Nash, 
Sidney Coyne and the two 
captains — V. G. Sherren and 
H. H. I. Gibbons. The umpires 
will be Frank Breedon, and 


one other to be appointed. 

As in previous years, the 
organisers hope that the usual 
support will be forthcoming from 
advertisers in the programme; 
donating goods for auction after 
the match; and buying at least £1 
worth of tickets for distribution 
to staffs. 

The match is sponsored by the 
Fleet Street Column Club and 
the teams drawn from newspaper 
and advertising organisations. 


The death has occurred of 
Raymond De Groote, one of the 
founders of the Union Belge des 
Annonceurs (Belgian Publicity 
Association) and for the past two 
years in charge of its administra- 
tion. 
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R. A. Paget-Cooke Is New P.R. 
Director For F.C.B. 


R. A. Paget-Cooke, who was 
recently press relations officer 
for the International Advertising 
Conference, is joining Foote, 
Cone & Belding Ltd. on August 
23 as public relations director. 

He was previously with Euan 
Gilchrist, public relations counsel, 
and before that with the British 
Federation of Master Printers as 

Oo 


P.R.O. 

From 1946 to 1948 Mr. Paget- 
Cooke was in the P.R. department 
of Edmundsons Electricity Cor- 
poration Ltd., during which time 
he also worked for the Electricity 
Supply Companies P.R. Com- 
mittee. 

He has been on the Council of 
the Institute of Public Relations 
since 1949 and he was programme 
director from 1950 to 1951. An 
old Etonian and Oxford M.A., 
he was an officer in the Grenadier 
Guards gating the wer. 


Brian MacCabe, managing 
director of Foote, Cone & Beld- 
ing, states that David Grant's 
replacement by Mr. Paget-Cooke 
as public relations director was 
entirely due to Mr. Grant's ill- 
health which did not enable him 
to continue working on a full- 
time basis. Mr. Grant had done 
very fine work since joining the 
company in 1949 and would be 
able to continue part-time. 

Mr. Grant, who was in charge 
of the South Pacific R.A.F. P.R.., 
was captured by the Japanese in 
Java. He was one of a party 
taken, in tropical kit, to a camp 
in the Japanese Alps, where the 
extreme cold, starvation and 
disease, caused the death of most 
of the prisoners and affected the 
health of the remainder. 


Following their recent decision 
to carry out scientific analysis of 
the screen advertising medium, 
Theatre Publicity announce the 
appointment of Ingrid Miller, of 
the London Press Exchange, as 
head of a newly-created sales 
promotion department. 

For the past two years L.P.E.’s 
account executive handling the 
Cadbury and Double Diamond 
campaigns, she has played a lead- 
ing part there in the formulation 
of new media planning techniques 
for screen advertising. 

* * * 

After holding various appoint- 
ments for six years with the 
Harlequin Press Co., Ltd., H. T. 
Corrie has joined John Trundell 
and Partners Ltd. as advertise- 
ment manager of the Ship and 
Boat Builder. 

* . * 

E. D. Thoms has joined Trans 
World Airlines as assistant to the 
director of advertising—overseas. 
Mr. Thoms, who is a Scot, has 
already had plenty of airline ex- 
perience. 

* * - 

A. J. Banks Davies, advertise- 
ment manager of Textile Bulletin, 
has taken over the advertisement 
management of Man & His 
Clothes, and is now advertisement 
manager of both publications. 

* * * 

F, A. Illingworth, of Gordon 
and Gotch, sailed on Thursday, 
returning to his Melbourne office 
after a 14 months business trip 
to Britain. Many prominent ad- 
vertising and publishing person- 
alities attended a farewell cock- 
tail party at the Savoy. 


R. A. Paget-Cooke 


Ingrid Miller 


E. M. Davies 


Back home after a round-the- 
world tour of his company’s in- 
terests is E. M. (Buster) Davies, 
of Aspro Ltd. On his return he 
has taken up his appointment as 
advertising manager to the com- 
pany. His father, George T. 
Davies, held the position from 
1926 until his retirement in 1947. 
E. P. B. Linstead, his predecessor, 
has been promoted advertising 
consultant to the company, a 
W. G. Brooker (formerly of Sam- 
son Clark’s) remains assistant 
advertising manager. 

* * * 


Alick B. McKenzie has taken 
up his appointment as advertise- 
ment manager of Belfast Tele- 
graph and allied journals. Mr. 
McKenzie held appointments with 
the Financial Times and after- 
wards the Iliffe Group before 
taking up his present appoint- 
ment. 

* * 

R. W. A. Wickham, director of 
Wickham Displays Ltd., who re- 
cently underwent a major opera- 
tion in Wembley Hospital, is 
leaving for the coast for the next 
few weeks for convalescence. 

* - * 


At the 96 Restaurant, Picca- 
dilly, a 21st birthday party was 
given by Aubrey Ensom,a director 
of Spottiswoode, Dixon & Hunting, 
for his younger daughter Wanda. 
The party also included Mr. 
Ensom’s elder daughter Audrey, 
of public relations, J. Walter 
Thompson, and her husband, 
Nigel Ellis, of public relations, 
F. C. Pritchard, Wood & Partners. 


The Society of Mail Order Traders Committee meet to discuss the development of mail order trading and 
The Society's task, in particular, is to safeguard traders, customers 
and advertising media against unfair and dishonest practices; to maintain high standards of mail order 
trading and to advance public confidence to purchase by mail order. 


a closer co-operation with the Press. 


L. to r.: 
C. Shapiro, A. Levy, C. N. Silversides, C. Hall, H. S. Alper, J. F. Atkinson, and H. Poster. 


F. D. Cartwright, E. Sopp, 
The chairman, 


A. Marcus, and W. H. Beech-Allen, deputy chairman, were absent from this meeting and the chair was 


taken by Commander Silversides. 


FUNERAL OF 
FREDDIE 
HARRADENCE 


The funeral of Freddie Harra- 
dence took place on Thursday of 
last week. A service at All Saints, 
Edmonton, was followed by 
interment at Edmonton Cemetery. 

Among the mourners, in addi- 
tion to the family, were Mr. 
Philip R. Zimmerman, represent- | 
ing the proprietor, ADVERTISER'S ~ 
WEEKLY; Mr. Harrison 
Haworth, joint managing director, — 
Business Publications Ltd.; Mr. — 
W. A. Cathles, associate editor, 
Mr. Harry Carter, advertisement 
director, and Mr. E. D. Byfield, 
circulation director, all of 
ADVERTISER'S WEEKLY; Mr. — 
W. R. Robinson, editor, Adver- 
tiser’s Annual. 

Mr. Roy Clark, advertisement © 
director, The Star; Mr. Charles ~ 
Fastnedge, advertisement mana- — 
ger, The Queen; Mr. R. O. Price, 
Daily Express; Mr. F. Richards, ~ 
Daily Herald; Mr. W. G. G. 
Drew, Western Morning News; ~ 
Mrs. Ure, N.A.B.S.; Miss Briscoe, — 
National Magazine Co.; Mr. © 
Dudley Turner, Dudley Turner & © 
Vincent Ltd.; Mr. W. N. Roberts, 
Amalgamated Press; Miss S. 
Phillips, Osborne-Peacock Co., © 
Ltd.; and Mr. W. Wilson, Minis- — 
try of Works public relations 
officer. 

Floral tributes were received © 
from: “The Chief”; Old Pals of © 
ADVERTISER'S WEEKLY and asso- — 
ciated journals, 180 Fleet Street — 
and Whitefriars House; Mr. and 
Mrs. J. Harrison Haworth; Fred 
W. Slaughter (Kemsley News- 
papers); Friends at NABS. 
Fleet Street Column Club; 
Andrew Milne (chairman, Fleet 
Street Column Club); Roy Clark; 
Advertisement department, Daily 
Mirror; Directors and _ staff, 
Osborne-Peacock Ltd.; “Billy” 
Murray (Woman's Life, Dublin); 
Sally Phillips; Jack Robson; Jim 
and Gladys Corbett; Jack and 
Eva; Harold and Lilian; Mr. and 
Mrs. George H. Phipps; Mrs. 
Bristow and Billy; Dorothy; 
Gladys and George; Tom and 
Alice; Herbert and family; Nellie, 
Claude, and Teresa; All his 
friends at D.T.V. 


The marriage of Lancelot 
Spicer, chairman of Spicers Ltd., 
and Mrs. Dorothy Beverley, 
widow of Russell Beverley, took 
me quietly in London 
week, 
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Poster Industry’s Fight 
For Existence 


ITH the introduction last week of the challenge system, 
YW witesos local authorities may threaten the existence of 

any poster site, the outdoor advertising industry entered 
the most serious phase of its fight for life. Although Mr. Hugh 
Dalton, the Minister of Local Government and Planning, has 
requested the administrators to approach the question of sites from 
a common-sense angle and act in co-operation with the industry, 
there are indications that some planning authorities may ignore 
the “go easy” plea. In some places they are expected to challenge 
every site. 

No fair-minded person can believe that the challenge is a reason- 
able thing. It must be recognised for what it is—the opening of a 
road which could lead to a vicious and possibly crippling attack on 
a medium which has played an important and effective role in 
our national life. Those who seek to maim the industry would 
do well first to consider the great part played by posters in the 
war-time morale-building campaigns, the savings drive and the 
post-war recovery programme. Posters played a leading part in 
all these great publicity schemes initiated on behalf of the Govern- 
ment, and they proved their worth. 

Through the Outdoor Advertising Industry Advisory Committee, 
the industry has done its best to co-operate, and reach agreement 
with, the planners at the Ministry and in the local authorities, but 
the number of appeals recently dismissed show that earlier hopes 
of a more sympathetic attitude by Mr. Dalton are not maturing. 
Despite his protestations of a desire for amicable relations with 
the industry, the Minister is showing signs of getting tough. It 
is a case of the kid glove covering the iron, fist, for while he talks 
soothing words his officials deal ruthlessly with appeals. 

Is there any reason to believe that the challenges of local au- 
thorities will be rejected any more frequently than decisions on 
appeal have gone against them? None at all. The soothing syrup 
of Mr. Dalton will turn out to be the mixture as before. 

If the Minister really meant what he said—that he wants to 
help the industry—he could effectively achieve his end by asking 
Parliament to remove this pernicious power of challenge. In its 
place there could be a simple regulation relating to the good taste 
and design of sites. Or, better still, leave it to the industry to put 
its own house in order. But Mr. Dalton is unlikely to do anything 
of the kind, and the industry must fight. 

The whole of organised advertising must support the poster 
industry in its struggle, for the freedom of expression in advertising 
is threatened. 


@ Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include present address in full as well as new address. 


To-morrow’s 


Paper price spiral 
halted ? 


ECENT indications point 

to the probability of more 
stable conditions in the paper 
market. It is unlikely that 
there will be any marked reduc- 
tions in prices this year, but 
most observers consider that 
the upward spiral has _ been 
halted. 

This opinion is based on the 
belief that when, in about a 
month’s time, price-fixing of wood 
pulp for fourth quarter deliveries 
this year is begun there will be 
little change on third quarter 
levels. 

The American price ceiling 
regulations have radically altered 
the prospects for Scandinavian 
pulp in the U.S. market and, 
while high prices can be obtained 
in most Continental countries, the 
broad effect of the American 
regulations is likely to be 
markedly deflationary. 

It is significant that some 
Swedish pulp mills are already 
willing to talk about supplies for 
the U.K. in 1952, which suggests 
that they think more pulp will be 
sent to Britain next year and 
probably less to the United States. 
Any new international crisis 
could, of course, upset this 
favourable trend, but the present 
pointers are towards more settled 
market conditions and somewhat 
larger pulp supplies for Britain 
in 1952. 

Whether this can be translated 
into more paper for home users 
depends on the degree to which 
the Government will insist on ex- 
ports, in view of the country’s 
trading position. 

— = 


= 
The next international advertis- 
ing conference is to be organised 
by France in 1953, if plans 
mature. So impressed were the 
French with the organisation of 
the London conference that the 
“Journal de la Publicité,” the ad- 
vertising fortnightly, suggests that 
the British pattern should be fol- 
lowed “to equal the perfection of 
the London conference in 1951.” 

A el — —_— 


Bright prospects 
for ad. films 


ORE firms are expected to 
use advertising films next 
year. Popularity of the medium 
is already reported to be on the 
increase, and a bright future is 
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T 
forecast for this section of the 
industry. 

The early days of film adver- 
tising had their black spots—and 
their black sheep—but even ad- 
vertisers who had bitter dis- 
appointments are showing signs 
of returning interest. 

Improvements in _ technique, 
presentation and production are 
largely responsible for reviving 
interest. The change over from 
slides to filmlets, for instance, has 
made a deep impression, and 
raised the value and prestige of 
the medium. 

—- — = 


A group of British farmers are 
attempting to influence their indus- 
try to launch a collective con- 
sumer advertising campaign for 
poultry. Their proposal is that 
the pattern should be followed 
of a successful scheme run in the 
United States by the Poultry and 
Ege National Board. The aim 
in this country would be to build 
up an efficient and comprehensive 
publicity service, issuing general 
information on the _ industry, 
cooking hints, nutritional advice, 
and arranging tie-ins with com- 
panion foods. 

— — = 


Metal finishers to 
use publicity 


UBLICITY fund to attract 

additional members is to be 
launched by the Metal Finishing 
Association. 

It is felt that the ban on the 
use of nickel and the possibility 
of other restrictive orders in the 
future has increased the necessity 
for a publicity scheme to recruit 
members and so strengthen the 
Association’s representation. 

The objects of the scheme are 
threefold: 

To persuade all those metal 
finishers not in the Association 
to join, thus strengthening the 
position of the Association, 
especially in regard to Govern- 
ment contracts, labour and 
other disputes. 

To attract work to members 
of the Association by familiar- 
ising the public with the 
— symbol] and all it stands 
or. 

To uplift prestige by guaran- 
teeing the standards of work 
undertaken by members, and 
publicising the manner in which 
it strives to maintain a high 
and dependable standard of 
workmanship. 


ROUND TABLE 


THE NATIONAL MAGAZINE CO, LTD. 
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KING ABDULLAH AS | REMEMBER HIM 
Hector Bolitho 


FASHIONS FROM MILAN 


Marchesa Patrizi 


TRAPPING A GIANT SEA BAT 
Willard Price 


OUR FOOD AND OUR COOKS 
C. E. M. Joad 


PORTRAIT OF AN ENGLISH VILLAGE 
John Pudney 


ADVERTISEMENT DIRECTOR + 114 FLEET STREET, LONDON, E.C.4 


a 
FY 


da 


a 


gti olan ee SS tes gee Yee eee oa ee ee ey | Ce a a Roa. s 
a F aM eS i a eee a eh ee 7 8 3 Veg areas a . ie ape es 
rsd 257 BC 

Rice, « ‘. 

=i - j ... areas ibe * ~ i . * J 2 r 
hd NAN A a we: 
al la N \ ‘ ‘ A ‘ 
Ri * - PD <9 . | eee ae Fs \ ; 
ng Be m nae ’ { 
et se = : “i: \ me 
se KS y 3 . j i: eee | & 

Cy : - a _ \ * 
ce - ; a : my i » \ “ re uy 
om { + he’ . = -* “ - ) 
i pa oh bet ee - ——, ce _ . ie 
es ; , hg. ag a ; , 
e eB . S « “ -.. ’ 

Fuk ze ¥ * j | 7 i 

4 f i . * ‘2 ‘ 

a i oe <3 ; Raney = ao 4 ag ‘ ii 
Fe i Pie. ay, ST >- "Das; ; a a 
ae < 4 CY wae mar pee SS Di aii ‘ > 4 Tag 7 
EW Sn ge ee ee : aay ae ( 4 4 

. ato —- — a @ : 
ia eS ag Ee em F , ; ay ” 
PS ¥ Me ; « on M . i . 

Ps a aes ad - - i a z 
> ee y a i ) S.A a. 
a p> 2.: v s A —_ ~e ‘ if H ug 
ha moe , ; aN * Pe ag Ls 3 ‘ 
beet i . a om — . 
fy . ae gt . - mR e ea 3 “7 r Oe ¥ t 
; z q ite a — os sh ss ? a \ =, : 

tik 4 " ‘ cae” ge Soe. a F ‘ I | < 
: tet vig a ae ; i 
= a eS §— 7 i. | 4 
a Ss DO ee j : os \ 

mK ss ‘ae ee E ay t M : i 
y ee ae i ee ie i | | 
4 3 = ~ - if oo. a ee: i , Pe ia . aus . i { 
ah, & ; — : ee ca ; + ty Z aa o _ eo — Wig - 4 : 
a ; ree sce || pre >. T= . 

. ee: eae a | 
i ~ y i a 3 i—m——  " _ ei» 3 _ — | | 
¥ s . vi pagh »* " 2 —— — | 
er SS — ; | 

i. ‘ 

ts il \ 

a member 0 |g 

: ea 

Lae. 2 

Saas J 

Pah pe 

ain * 
ae a ; 
me be | 
om ae | 
' ; po | 
oe 
ig 7 . 
. * ) nn ii lA sea 


ees 


» 


~ 


ADVERTISER'S WEEKLY 


Money is honey 
My little sonny, 
And a rich man’s 
Are always funny. 
HETHER or not it is also 
true that honey is money 
we are not told, but it seems 
logical to assume that those 
who sell it do so with the idea 
of money in mind. 

So it is surprising to find an 
old-established firm like St. Ivel 
putting their honey on the market 
under a label that is quite the 


" least attractive 1 have seen for a 
long time; 


surprising, because 
honey is about the easiest thing 
in the world to design a label for. 

If one has to design a label for 
a mustard plaster or a sanitary 


fitting it is not easy to think of 


pleasant associations which can 
be used in the design scheme to 
suggest desirability to the poten- 


tial purchaser. But from the Bible 
onwards, popular literature is full 
of references to honey and the 
honey comb which provide its 
distributors with an almost infi- 
nite range of material from which 
to create an original and attrac- 
tive label, 

Look at the St. Ivel label. It 
shows neither balance, nor 
cohesiveness, nor colour sense, 
nor good typography, nor the 
suggestion anywhere that honey 
is good to eat and St. Ivel the 
best firm from which to buy it. 

The ill-assorted colours will 
have no appeal to the modern 
housewife who often knows 
better than her husband which 
tie goes best with which suit. 
The distorted W, the wavy lines 
and the black strip at the base 
are hackneyed ideas made uglier 
than usual by the inappropriate- 
ness of their juxtaposition. 


pon uh on - 


The County Paper of Kent 
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Review Of Packaging 


Honey Is 
Money, But... 


—says RONALD VICKERS 


Instead of summer evenings in 
the clover the artist has remem- 
bered Monday mornings in the 
factory. Quite often one sees a 
label which is not particularly 
artistic nor perhaps very original 
but which, somehow, has cap- 
tured something that reminds the 
customer of a pleasant associa- 
tion, or of a desirable result that 
can be obtained through buying 
the article. Occasionally the copy 
makes up for the deficiencies of 
inadequate design; what the 
artist is not able to convey in 
line the copywriter puts down in 
colourful and laudatory phrases. 
Judged on even these mediocre 
standards, St. Ivel still fail to 
make the grade. 

Where does the honey come 
from? Is it gathered in the spring 
from the alpine flowers of 
Switzerland? Or does it come 
from the sunny fields of Africa? 

We are not told. No romantic 
or colourful picture is evoked for 
us. Nor are the nutrition minded 
informed, as they might be, that 
honey has much greater food 
value than jam. Nobody even 
whispers “Good for children.” 

To engender in us an uncon- 
trollable desire to taste at any 
price this nectar of the gods we 
are given, in words of poetic fire, 
the stirring information that it is 
“Blended Imported.” 

* * * 

ONE OF THE problems that 
faces many sales managers in 
considering the exact form in 
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which their products should be 
presented to the public lies in 
deciding the most profitable 
quantity, or size. Not unnaturally 
the material of the pack is often 
the limiting factor, but the 
past few years have seen such 
vast improvements in packaging 
technique that entirely new con- 
ceptions of marketing are now 
possible in certain fields of 
manufacture. 

Perhaps the best examples of 
this new freedom, afforded by 
modern packaging methods, are 
to be found in the food and 
pharmaceutical industries. Fifteen 
years ago anyone who was un- 
fortunate enough to have to take 
medicine was often compelled to 
carry a heavy glass bottle or a 
cardboard box around in order 
to comply with the medicos’ 
magical incantation “three times 
a day.” Nowadays it is not neces- 
sary to carry a bottle of fifty 
tablets in order to take one, and 
soon it will not be necessary to 
carry half a pint of “the mixture 
as before” in order to swallow 
half a dessert spoon. Medicines 
can now be packaged in indivi- 
dual doses. 

One firm which makes and 
sells its own machines, also 
operates a packaging service 
whereby manufacturers’ products 
are accepted in bulk to be 
weighed or counted into units of 
the required size and then sealed 
in individual packets. 

Obviously unit packaging is 
not suited to al] products. But it 
is of great value where the unit 
of sale is small, for samples and 
where portability is an advantage 
to the customer. It is an advant- 
age too, to the manufacturer in 
that transport costs are reduced. 

Quite a range of materials can 
be used for this method of pack- 
aging, foil and foil laminates, 
cellulose film, pliofilm and coated 
papers being in current usage. 

The only danger of employing 
a modern method of packaging 
which has the attraction of 
novelty is that some firms are 
inclined to think that this novelty 
is a sales asset to their products 
alone. They therefore—I judge 
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Tycoon at home 


Seco 


H: LIVES on a modest scale. Neither of his 
swimming pools is more than a hundred yards 
long. He will wear the same suit, sometimes, 
for two days at a stretch. He eats caviare only 
on Fridays. 

Today, watching in THE ECONOMIST the way 
the world behaves, he is rather pleased with 
himself. Before breakfast, almost absent 
mindedly, he cornered wool. This afternoon 
he plans to make a rather showy bid for a 
chain of grocery stores. 

He reads THE ECONOMIST because he wants 
to be informed. Because when he is about to 


22 RYDER STREET 


LONDON 


spend thousands of other people’s money he 
wants to spend it well. And at such a moment 
as this he is at home to anyone who puts forward 
a good proposition in the advertisement columns 
of his favourite paper. 

The sitting tycoon is so very vulnerable it 
would be a pity to miss him when he can be 
approached so easily and so cheaply (at 40 
shillings a page a thousand). 


The Economist 
the favourite periodical of 
Britain’s business and industrial leaders 
S.W.1 
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facts 


the MUNICIPAL JOURNAL AND PUBLIC WORKS 
ENGINEER is a completely independent publica- 
tion . . . it sells on value and service alone . . . pub- 
lished every Friday at Is. 6d... . and not a copy is 
wasted. ... 


@ it is subscribed to by all 2,032 local authorities in the 
United Kingdom—which includes all 421 Town 
Halls. . . - 


@ it has 59 years of tradition, integrity and good-will 
. it is not complacent about this and constantly 
introduces new features, new writers, new interests. . . . 


@ it deals with every aspect of the municipal field . . . 
building . . . engineering . . . office equipment... . 
supplies . . . cleansing and salvage . . . public baths... 
civil defence ... parks... water supply. . . transport 
... planning ... roads . . . education... . 


@ it is used regularly by every authority for the 
advertising of official appointments, contracts and 


tenders. ... 


@ all contributors are of the highest authority. .. . 


@ we believe in—and practice—continuity of advertis- 
ing .. . we find it pays if your product is good... 
we can offer you and your clients the same service. . . . 


and figures 


ee ae 60,000 buyers 
Me MII hci ccvecchacscerecuvecouul £2,000,000,000 per year 
BP NE I oi icdsks jicasaxiesnccmeiaereeeaed £30 


THE : ee 
MUNICIPAL JOURNAL and 
PUBLIC WORKS ENGINEER 


incorporating The Authorised Weekly Gazette 
and Index of Official Information, published in 
collaboration with the Ministry of Local 
Government and Planning and other Govern- 
ment Departments. . 
THE MUNICIPAL JOURNAL LTD. 
3/4 Clements Inn, London, W.C.2 
Telephone HOLborn 2827 
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Attractive even in black and white, but the strength lies in the unusual 
shade of pastel green. 


by results—take little trouble 
with the surface design until a 
competitor adopts the same up- 
to-date method and also makes 
the best of the opportunity for 
introducing a forceful design 
theme. 

It is important to remember 
that whereas a design can be 
registered, a new material or 
method can seldom be mono- 
polised. 

* * ~ 

A USEFUL LESSON arises from 
an incident that occurred the 
other day. 1 was walking down 
the street without paying any 
particular attention to my _ sur- 
roundings when my attention was 
suddenly arrested by a small box 
carried in the dainty hand of a 
young lady. The box contained 
New Berry Fruits and no doubt it 
had been given to her by the 
young man who walked by her 


side. But what attracted my 
attention was not actually the 
design of the box but the unusual 
shade of pastel green in which 
the background of leaves was 
printed. The only other colour 
on the carton, a bright red 
depicting the fruits and used also 
for the centre panel, was in sharp 
contrast to the green and re- 
inforced its visual impact. 

The design of this pack, which 
is by Lonsdale-Hands Associates, 
is attractive even in black and 
white, as you can see, but it is 
the precise choice of colour that 
gives it the exceptional display 
appeal. 

And the moral of my story is: 
do not quietly accept whatever 
shade of colour happens to suit 
your printer; a slight variation 
may be just what your design 
needs to move it up from the 
good to the exceptional. 


Cane For Stocking Display 


Period figures (1580 to present-day) are used for a modern stocking 
display for Charnos Hosiery Ltd. The figures are made of cane. 


Tanagra Ltd. designed and executed the display. 
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“We haven’t done 


‘*Tt was a great day when we moved out here’’, says 
Mr. Alan Poole. And after nine years of living in the 
city, the fresh new house on the Moor Town Estate, 


near Leeds, must have made a wonderful change. 


Alan Poole is a telephone engineer working for a tele- 
phone manufacturing company. He is kept pretty busy 
these days. Overtime pay and bonuses have helped 
to buy new furniture and a grand piano for young 
nephew Leslie, who shows such promise as a pianist. 
Seven-year-old daughter Lorna is well looked 
after, too, and gets away with many a ‘please buy 


me’ request at bedtime, when Mummy’s resistance 


is weakest. 


Sunday 


ADVERTISER'S WEEKLY 


2) « 


badly, have we?” 


With the redistribution of income and purchasing 
power which has taken place in recent years, 
artisan workers like Alan Poole, working long hours 
ét good pay rates, have come right into the market 
for many semi-luxury products. Among the 
5,082,814 (June 1951) families who read the Sunday 
Pictorial each week are many like the Pooles. 
For the Sunday Pictorial covers a tremendous cross- 
section of Great Britain and goes into homes all over 


the country on the best advertising day of the week. 


The Sunday Pictorial’s space rate works out very 
economically, too. Its square inch per thousand 


rate of .70d. is only 9.4°% above 1939. 


Pictorial 
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TRADE & TECHNICAL ADVERTISING 


Own Uses For This Material 


The diversity of applications and outlets for Tufnol—originally developed as an 


electrical insulating material 


P ted an advertising and selling problem. It 


was difficult to throw a net wide enough to include all potential buyers. A 


HE problem that faces the 

manufacturer of a construc- 
tional material, such as a light 
alloy or a synthetic material, is 
the size and undefined outlines 
of his market. 

Although developed for some 
specific purpose, his material will 
have legion applications other 
than those he and his research 
departments have been able to 
develop. Individual technicians 
may see in his product the solu- 
tion of some problem, or a manu- 
facturer may seize it to cut cost, 
or to improve some aspect of his 
product. To blanket all such out- 
lets with straight selling is clearly 
impracticable. 

The solution which Greenly’s 
Ltd. have found to this problem 
in co-operation with their clients, 
Tufnol Ltd., has been the founda- 
tion of several years of very suc- 
cessful advertising. 

Tufnol is a synthetic resinous 


6 EL pratecs mate ty Hermes re Bemagnen tages 


eh i ens 


This direct approach, currently 
being used in South Africa, is 
similar to the type of advertise- 
ment put out when Tufnol first 
came on to the market. 


DONALD MACDONALD 


_ 64A BRIDGE ST., MANCHESTER 3. Tel. DEA 6622 
LONDON €E.C.4, 


92 FLEET ST., 


material originally developed as 
a high grade insulating material 
in electrical switch-gear, but quite 
early on it had been found that 
Tufnol, apart from its insulating 
properties, had other useful 
characteristics. It resisted the 
corrosion action of certain acids 
and alkalis; it was unaffected by 
petrol, oil, water, steam; it could 
withstand extremes of tempera- 
ture, both high and low; its sur- 
face was so hard and smooth that 
dust and grit did not easily 
adhere to it; its tensile strength 
was such that it could withstand 
rough usage and arduous service; 
and yet it could be machined to 
fine limits with ordinary engineer~ 
ing tools. Tufnol, in short, com- 
bined the advantages of wood and 
metal, plus an unusual degree of 
tensile strength. 

These facts formed the basis 
of the first campaign for Tufnol, 
over 20 years ago. “Here is 
Tufnol,” the engineering world 
was in efféct told “and these are 
its properties.” 

Even at this early stage it was 
realised that the applications of 
Tufnol were legion. The com- 
pany’s research staff developed 
many; the sales engineers dis- 
covered others in their contacts 
with customers. At the same 
time the rapid development of the 
material for other manufacturing 
and industrial applications made 
it clear that the sphere of opera- 
tions, and therefore the scope of 
the publicity. could be consider- 
ably widened. 


Extending 
The Coverage 


A number of new fields were 
tackled simultaneously. In the 
aircraft industry many remark- 
able applications were discovered 
largely on account of the light- 
ness of Tufnol. The water engin- 
eering industry also took up the 
material because, for example, 


(ADVERTISING) LIMITED 


Tel. CEN 9909 


successful answer to this problem has been found, and is described in this article. 


gears made of Tufnol can be 
lubricated with water—and are 
therefore ideal for installation in 
pumping equipment, etc. 
motor car industry, too, found 
ready use for Tufnol. 

But there were other industries 
where progress was not as easy 
or as rapid. Some managements 
showed extreme caution. Their 
attitude of conservative approach 
was such, it was felt, that little 
headway could be expected from 
the type of publicity put out up 
to then. 


All Other Ads. 
Follow Suit 


A bold plan was conceived. 
therefore, and has shown itself 
so successful that it has been 
fitted to all of Tufnol’s advertis- 
ing. 

Instead of telling the more con- 
Servative industries how Tufnol 
could help them, the advertise- 
ments asked them to look at 
Tufnol—giving them only very 
broad details of its properties— 
and invited ideas from them on 
how the material could be 
applied. The implied challenge 


acted as an enticement, and 
intrigued _ executives. Letters 
arrived. Detailed specifications 


were promptly sent back and a 
salesman dispatched to make 
contact. 

Extended over a series of cam- 
paigns since the end of the war, 
this policy has brought remark- 
able results. Many of the latest 
applications of the product have 
been devised to meet specific 
needs by Tufnol’s technical staff 
in co-operation with the industries 
concerned. 

The advertising has developed 
a distinctive style over the past 
five years. At first examples were 
cited of cases where Tufnol has 
done a good job. A caption asks: 
“Can Tufnol improve your pro- 


Ads. Asked Prospects To Find Their 
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vermes ere 


not 


Executives 


were enticed 


into 


thinking up new uses for Tufnol 
by these advertisements; 
below is part of the current cam- 


paign. 


Many new 


one 


suggestions 


have been made to Tufnol sales 
engineers—and many have been 
converted into sales. 
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FASHION 
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THE DRAPERS’ RECORD 


HEAD OFFICE: 
Kings Bourne House, 229/231 High Holborn, 
London, W.C.1. CHAncery 6291. 


BRANCH OFFICES: 

Manchester: 10 Piccadilly Central 1806 
Leeds: 4 Wormald Row, Albion Street 28654 
Glasgow: 58 West Regent St. Douglas 6481 
Birmingham: 12 Cherry Street Midland 4708 
Leicester: Phoenix Bldgs., Berridge St. 23661 
Belfast: Ulster Bank Chambers 28268 
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ARMSTRONG-WARDEN LTD 


for 
BAMAG . LIMITED 


» Chemical Engineers for Complete Installations 
a 


to reach producers of mar- 
garine, cooking fats, salad 
oils, cocoa-butter, confec- 
tionery fats and other high 
grade food fats. 


FOOD MANUFACTURE 
17 Stratford Place 
London, W./ 
hh 


_ FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


MONTHLY review 
of current thought 
building problems 
availability of materials, 
architectural trends, town | 
planning and municipal 

housing. | 


on 


is another 


| BUILDING DIGEST 
publication of the 


CHNICAL GROUP 


MANUFACTURING CHEMIST 
PETROLEUM—FIBRES 
PAINT MANUFACTURE 

WORLD CROPS—ATOMICS 
FOOD MANUPACTURE 

CHEMICAL ENGINEERING 
POTTERY AND GLASS 

BUILDING DIGEST 
MUCK SHIFTER 


All published at 


I 17 Stratford Place, W.1 


Specimen copies on request 


| made in Tufnol .. .” 
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Tufnol Advertising Case History—continued 


ducts or plant?” And a small 
line at the bottom of the ad. 
offers: “Our engineers will gladly 
help you.” 

Later, a more direct approach 
was adopted. “Should you re- 
place it with Tufnol?” asked one 
heading in very large type. 
“Almost anything made in hard- 
wood, metal, or the many electri- 
cal insulating materials can be 
Says the 


copy. In a ruled-off portion at 


| the foot of the advertisement, in 


quite small italic type, literature 
and assistance are offered. 


Box Of Parts 
Inspired The Ads. 


Inspiration of the current 
scheme was a case of machined 
pieces and cut shapes of Tufnol 
which Greenly’s account execu- 
tive found in the Tufnol works. 
These seemed to give an idea of 
the amazing versatility of the 
materia! and provided wide scope 
for the campaign. They are 
cleverly tied up visually with the 
words of the headings—what fun 
it must have been for the copy- 
writer and artist!—and give con- 
siderable attention value to the 
advertisements. Examples of how 
Tufnol has been used are again 
cited, but less prominently than 
in the earlier scheme. Again, the 
ads. are signed off with the offer 
of help: “Down-to-earth facts 
about Tufnol are contained in a 
series of handbooks devoted to 
its various uses. If you think you 
have a NEW use for Tufnol (and 
it is not unlikely), our Technical 
Staff will enjoy working with you 
on it. In any case why not write 
to us to-day?” 

That this approach has been 
successful is shown by the con- 
tinuation of the idea in three 


> 


Roll in the barrel 


| TUENOL 


eRminguam tae 


vurwoucre al eaee 
“Prestige” journals and news- 
papers are used to bring the 


Tufnol name before top manage- 
ments and to encourage them to 


have Tufnol used by their 
engineers, 
successive campaigns. Results 


are checked carefully, both from 
letters received and by salesmen 
who follow up inquiries. From 
these checks a good media picture 
has been built, and papers are 
dropped or included in the 
schedule according to their effec- 
tiveness in pulling inquiries. 

The journals used fall into three 
main categories. Industrial engin- 
eering journals with a wide cover- 
age among potential customers; 
technical journals covering indus- 
tries upon which a special attack 
is being made, and journals read 
by top managements who have 
authority to instruct others to use 
Tufnol or might be asked to give 
a decision on whether or not 
Tufnol should be substituted for 
some other material. 


Enterprising participants in the_ Festival of Britain “Welwyn Can 
Make It” Carnival were Lincoln Electric Co., Ltd. On their open lorry 


were four welding sets and electrodes. 


Two main banners, 17 ft. 


long by 3 ft. deep and a special selection of show cards which tied 


up with the various welding machines were on display. 
produced by Studio Griffin and Herault Studio. 


These were 
Two operatives did 


welding for two hours at the rear of the lorry, which evoked much 


interest. 
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Have youa 
product or 
Service to offer 
EXPORTERS ? 


if you have, you will find 
the advertising columns 
of The Merchant Ship- 
per invaluable in keeping 
r name before the 
port Managers of all 
the principal British 
Manufacturers. It is 
the monthl aper 
which keeps the Export 
Manager up-to-date with 
all the latest changes in 
export regulations and 
is a publication which is 
always being consulted. 
Your advertisement will 
be constantly before the 
individual who can use 
your product or service. 


* 


Specimen copy and advertising rates 
will be sent on application to : 


THE MERCHANT SHIPPER 


26-28 Billiter St., London, 
E.C.3 


Phone : Royal 5322 


Paint 
Oil and 
olour 


JOURNAL 


The oldest and best informed 
journal in the trade. Known all 
over the world. It is a journal 
with a personality, and because 
of that all the executives read it. 
Rate card & full particulars from 8 
Ludgate Broadway, London, E.C.4 
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CIRCULATION | 


al 


among Buyers 
in One hundred 
and twenty six 


different Countries 


The Overseas publications (and to some extent the home editions) of The National Trade Press Ltd. 
offer space buyers a valuable selective circulation which is world-wide. 

Influential buyers in the specialised trades represented by these journals rely upon them for topical 
information of Britain’s Exports. Through their excellent typographical presentation and full-colour 
illustrations they faithfully reflect that high quality which is inherent in the best products of British 
manufacturers. 

Ensure world-wide coverage for your trade press advertising through these publications. 


%* ADVERTISE IN THE N.T.P. GROUP OF 
PUBLICATIONS TO THOSE WHO BUY 


THE NATIONAL TRADE PRESS LTD. 
(Incorporating Heywood & Company Ltd.) 


For details of space please apply to The Advertisement Director. 
Drury House, Russell Street, London, W.C.2. Phone TEMple Bar 3422 (17 lines) 
Northern Office : 12 St. Ann's Square, Manchester. Telephone : Deansgate 3277/9 


FOR OVERSEAS TRADE: Fashions & Fabrics Overseas + Furnishings from Britain ~« Style for Men Overseas + Survey of the British Textile Industry - 


Survey of the British Furnishing Industry + Leadership of British Footwear + British Footwear Leathers * Overseas Watchmaker, Jeweller & Si\veromith. 


FOR HOME TRADE: Fashions & Fabrics + Style for Men ° ° , British Shoeman ° Watchmaker, 


Jeweller & Silversmith ’ The Dyer ° Confectionery News . : Laundry Record : Laundry Journal. 
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54 Quick Facts 


|| about Harris and Sheldon 


You know of Harris and Sheldon as Shopfitters. Did 
you know also that they have the largest and most 
comprehensive Display and Exhibition Organisation in 
the country. Their top-line creative team and more 
than half-a-dozen factories can undertake anything 
from a single counter display to a complete exhibition. 


se 


Exhibition Stands 


Exhibition Contracting. Design and fabri- 
cation. A Harris and Sheldon Stand 
indentifies a product as one of quality. 


Three dimensional Display 


Dealers’ Display Aids. Counter Display 
Stands. Scenic Display for Window Back- 
a grounds. Contract Window Dressing. 


Display Figures 
Life size and miniature, in plaster, ier 
e mache, rubber, etc. Canestiy and Under. 
@ wear figures, Advertising figures and 

eo Trade Marks. 


Harris and Sheldon Ltd. 


WOODGATE, LOUGHBOROUGH 27 BERKELEY SQUARE 
LEICS. Loughborough 3491 LONDON, W.! MAYfair 2017 
and at Birmingham, Manchester and Glasgow 
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THE UNITED VOICE OF THE TRADE PRESS: 


L.G.B. 


‘Keep Price Maintenance’ 


Big topic of the month for 
most trade journals has been 
the announcement of the 


Government’s proposals for 
probibitiog price maintenance 
by manufacturers. SCRUTIN- 
EER finds that on all sides 
the proposals are rage 
opposed, not on 

grounds that they would give 
the big stores and multiple 
concerns an unfair advantage 
over private traders, but also 


because they would jeopardise 
the goodwill built up over the 
years by advertising by the 
makers of branded lines. 

In leading articles, interview 
stories and readers’ letters the 
price maintenance proposals 
have been’ ventilated more 
widely throughout the trade 
Press than any other topic for 
many a year. This is, perhaps, 
understandable in view of the 
President of the Board of 
Trade’s statement that the 
Government's proposals apply 
to the entire range of goods 
sold by retail. 

When the legislation will come 
into force is uncertain. Sir Hartley 
Shawcross told his Press confer- 
ence it would be “as soon as pos- 
sible,” but it is generally con- 
sidered that it will be a consider- 
able time before the measure 
becomes law. 

Here is a selection from what 
the trade Press had to say on the 
subject: 

The Shoe and Leather News: 
“If the Government intended by 
its White Paper to suggest to the 
general public that it would stay 
the rising cost of living by induc- 
ing price-cutting methods, as an 
alternative to price control by 
government order, this would be 
a complete reversal of its avowed 
policy to establish a balanced 
economy. Cut-price policy must 
inevitably lead to a rise in 
bankruptcies, followed by restric- 
tion of orders to the factories 
with consequent short-time and 
unemployment.” 

Men's Wear: “Manufacturers of 
branded lines have invested large 
sums of money and spent many 
years in perfecting and popularis- 
ing articles which bear their 
mark. Is it fair that the goodwill 
of his merchandise should be 
exposed to the risk of being used 
as bait by those who might be 
tempted to cut prices of a 
guaranteed article in order to 
encourage the sale of other 
goods?” 

The Pharmaceutical Journal: 
“Summarised, the Government's 
objections are that it has the 


economic effect of stifling com- 
— and of preventing shop- 
eepers from making price reduc- 
tions and that its methods of 
enforcement involve a_ private 
system of law and punishment 
allowing no appeal to established 
courts of justice. .. . They argue 
that price-maintenance was built 
up because of conditions obtain- 
ing during the years of deflation 
and unemployment and that in 
an era of full employment and a 
high level of demand, it is un- 
likely that price-cutting ‘and 
other means of forcing sales’ 
would become widespread. This 
is a fallacious argument; price- 
cutting was both widespread and 
acute during that halcyon period 


~ of prosperity which closed the 


Victorian era as well as in the 
1930's. It will become so again 
if all restraints on its recurrence 
are removed.” 

The lronmonger: “Clearly, it 
will be the Government's aim to 
make the public believe that un- 
bridled competition will bring 
prices tumbling down to much 
lower levels. No doubt, it will 
have some such effect—for a 
time. But later it will bring 
other less pleasant consequences 
in its train—disruption of planned 
manufacture, lowered quality of 
goods and unemployment.” 

In many cases these comments 
have been amplified by special 
articles condemning the = 
posals. They are typified by t 
words in The Chemist and Drug- 
gist: “If this Bill becorhes law the 
pharmacist can write off his 
‘patent’ medicine and cosmetic 
trade. In fact, he can write off 
everything, except his own pro- 
prietaries, his counter prescribing 
and his official dispensing, and 
with these, health centres will 
compete as soon as bricks and 
mortar are available.” 


Up In Arms Against 
‘John Bull’ 

Fruit Trades Journal has taken 
up the cudgels on behalf of its 
readers and advertisers against 
John Bull. The “popular mass- 
circulation weekly” printed an 
article recently entitled “Greedy 
hands in the vegetable basket,” 
which “aroused anger in many 
sections of the horticultural in- 
dustry.” The trade journal states” 
“We immediately wrote a reply. 
It has not been published. What 
did appear (in John Bull's cor- 
respondence columns three weeks 
later) were three short letters, 
one from a farmer, supporting 
the editorial, a second blaming 
retailers for high vegetable prices, 
and a third, little more than one 
inch long, soundly disagreeing 
with John Bull's strictures. These 
letters which appear under the 
title ‘Free Speech’ were stated by 
John Bull in a letter to our 
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PROVINCIAL EVENING SALE 


Only one other provincial evening newspaper, South 
of Sheffield, has a larger circulation than the 
Express and Star. 

This indicates the influence of the paper in the 
area it serves—the 800 square miles of the Black 
Country and Shropshire. 

In this compact centre of industrial and agricul- 
tural activity, the Express and Star’s sales are greater 


than any other evening newspaper. For last year 
they exceeded 193,000 copies a day. 

One of the lowest inch rates in the provinces — 
less than |-86d. per 1,000 — makes the prosperous 
Black Country and Shropshire an economical area 
for a test campaign. To any advertiser interested, 
the services of the Express and Star’s retail relations 
department is available. 


EXPRESS s STAR 


HEAD OFFICE WOLVERHAMPTON 


REPRESENTED IN LONDON BY C. P. R. CRANE, 44-45 FLEET STREET, E.C4. TELEPHONE: CENtral 6820 
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“Mechanical World 
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1DEAL ADVE 


um TO RE 


LTO: 34 
EMMOTT & CO. 
LONDON O! 


Published by 
METAL 
INFORMATION 
BUREAU LTD. 
Birkett House 
27, Albemarle St 
London, W.i 
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SPECIMEN 


OFFICE: 21 BED! 
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aAcH ENGINEERS. 


west » MANCHESTER 3 


ST. 
KING FORD STREET. w.c2 
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A reliable idiin 


HOME a EXPORT 


Advertising, reaching the firms 
that matter and read by Execu- 
tives in all Branches of the 
METAL and its Allied Industries. 


Twice weekl y. 
Tuesdays & Fridays 


COPY & RATE CARD ON REQUEST 


Design, Copywriting, Print, Display & Photography 


* 


DESIGN FOR SELLING 


* 
Please contact Group Director, W. Warner 


ASTRAL ARTS GROUP LIMITED and Associated Companies 


* 


245 VAUXHALL BRIDGE ROAD, 


S.W.1 
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ck SERVICE 


and Rotaprint Machines 
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re invited to comact f 


will receive ¢ 


service tavebnatie. 
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Simply supply the bas ady for your machine. . 


idea to finished plate re 


157 FARRINGDON RD. LONDON E.C.!. Telephone Terminus 269! (4 lines) 


Rathbone/24! 


‘AMTOTYPE- | 


Photographic Enlargements | 


in all sizes up to 80 sq. ft. in one piece 


The Autotype Co. Ltd. Brownlow Rd. 
London, W.13 


EALing 2691-2-3 


SIGNS 


tveny pescarpriom 
SUPPLY + ERECTION + RENOVATION, 
REGINA STUDIOS (SIGNS & DISPLAYS) LTD 
27, BOSTON ROAD. HANWELL W?. 
fai 9308 
Agency Enquiries Especially invited 
Prompt Personat Attention « Scrictest Confidence 
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TRADE & TECHNICAL ADVERTISING 


‘Keep Price Maintenance’—continued 


Editor to cover the points of our 
reply. Because they do nothing 
of the sort, we print in their en- 
tirety both the editorial and the 
reply so that readers may judge 
the manner in which John Bull 
interprets ‘Free Speech’.” 

The letter commenced: “Your 
onslaught on the fruit and 
vegetables distributive system 
(Editorial May 19) is unworthy 
of the traditions of John Bull. 
Are we now so short of abuses 
that they must be invented to 
give rein to your wrath? A little 
research would soon have shown 
up the inaccuracy of your 
charges and the folly of your 
invective.” 

Signed by the Editor, it ended: 
“My Journal! circulates to, and is 
independent of, every section of 
the fruit and vegetable industry 
and trade, and I have no axe to 
grind on behalf of any section. 
But in fairness to all of them I 
believe an answer should be 
published to your editorial criti- 
cisms.” 


‘Advertising—By Any 
Other Name 


A new scheme for “customer 
education” on men’s clothing 
styles, is to be launched shortly 
by Elem Clothes Ltd. (Outfitter, 
June 16). It is proposed to in- 
troduce “Clothes for Men” weeks 
throughout the country, and dur- 
ing the “week” an Elem repre- 
sentative will be at the outfitters’ 
disposal to give talks to cus- 
tomers and demonstrate new gar- 
ments. 

Backing the consumer cam- 
paign, the firm is instituting a 
retailer promotion department. 
Sales promotion, window and 
counter display material is being 
prepared around the = slogan 
“Clothes, styled by Gilmore— 
tailored by Elem.” This will be 
tied-up with the work the firm 
has done in the past in conjunc- 
tion with film companies. 


‘Special’ 

The June 30 issue of The 
Chemist and Druggist is the 
second post-war annual special 
issue. The editorial section com- 
prises 4 pages printed in four 
colours, 8 in two colours, and the 
remaining 60 in monotone. 
Articles include somethi ng on 
the pre-war tradition of authentic 
and original historical studies, 
provided by the distinguished 
pharmaceutical historian. Mr. 
Howard Bayles, who traces the 
influence on early medical litera- 
ture in England of a Swiss 
formulator whose influence has 
not previously been fully ex- 
plored. There is an attractively 
illustrated article on the lids of 
bears’ grease jars, several 
examples being shown in full 
colour; a “behind the scenes” 
story of Scotland Yard's forensic 
laboratory, by G. E. Turfitt, who 


was until recently deputy director 
there; a review of the work of the 
Royal Cancer Hospital which this 
year celebrates its centenary; and 
a host of other interesting and 
informative articles which main- 
tain the high standard set in pre- 
war years. 


Welcome, The New 


New monthly for the fish trade 

being started by Blandford Pub- 

lications is “Fish Industry.” This 

illustration is of the first front 
cover, 


Why No Canned Ads? 

In an article, entitled “Predis- 
posing the public” in the June 
issue of Canning Industry, 
“Metalia” refers to the “reluct- 
ance to indulge in advertising 
expenditure on anything but a 
most meagre scale,” on the part 
of firms in the industry. 

The writer says that although 
there are some firms who believe 
in poster advertising, when it 
comes to advertising in the news- 
papers and journals “we really do 
get something of a shock at the 
paucity of it among canners.” He 
goes on: “It is still quite an event 
to see a really bold display on 
behalf of canned foods made in 
this country. 

“The scarcity of advertisements 
for canned foods of particular 
makers adds up to a scarcity of 
publicity for the whole industry. 
We ought not to be surprised that 
our own canned foods are not the 
first ones to come in mind when 
We are reminded of canned 
foods. The shopping public has 
come to expect that its canned 
foods are imported from America 
or the southern hemisphere and 
it hardly notices that its native 
products are native. 

“There is not enough guidance 
of the consumer towards British 
as distinct from imported canned 
foods,” he asserts, calling for a 
greater individual effort by 
canners in the field of advertising. 
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MAKE A 
POINT 


OF SEEING STAND NO. | 


INNER ROW GALLERY 
NATIONAL HALL 
ENGINEERING & MARINE | 
EXHIBITION OLYMPIA | 

FOR | 


ADVANCED 
DESIGN 


IN 
BLOCK STORAGE 
SHELVING 
PARTITIONING 
AND 
READYRECORD 
FILING FURNITURE 


RANDALRAK LTD 

PADDINGTON GREEN WORKS, W.2 

SHOWROOMS: 106 VICTORIA ST.. $.W.t 
Victoria 4238-3485 


MODELS give 
PERFECTION in design and 


performance 
ata 


LOWER | 
PRICE 


AEROGRAPH 


Ask your dealer for full details or write tox 


THE AEROGRAPH CO.LTD. tower Syvennam. 


LONDON, S.E.26.4wa AT @/RM/NGHAM - BRISTOL - GLASGOW - MANCHESTER | 
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The 
Scotsman 


HE men and women who read 

THE SCOTSMAN comprise the 
classes who buy only the best as a 
matter of course. Advertisers of 
products and services which are 
above the average in quality appre- 
ciate this, which is why their 
advertisements are prominent in 


SCOTLAND’S NATIONAL NEWSPAPER 


North Bridge 
EDINBURGH 


63, Fleet Street 
LONDON, E.C.4 
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in weeklies 
monthlies and 


quarterlies 


you will always find the 


printed product of the 


LINOTYPE 


Pn es = iain " Sd 
nS Avaust 9, 1951 269 es : 
z | i |i : ij po 
3 — q 
Br — =. | 
= a ee ® | * 
fies rs Wits ee ; } ¥ 
s reg es! ab > 
be ' oe ; ; a : bt 4 f 
a | F 
é a | 
a : 
i : 
‘s ct Sat ‘Sanen tae j a - ° ° * 7 
wh flan | this leading national newspaper. 
ee. ree <5 ee | 
“a ae ee 
ee ne oowte | ee . 
nae eo 
= jig pe a F 
is . oo os a 
pices Cop aaamaie [G5] Passages | . 
5 VW | _ 
£ WI 4 | 
¥ 4 yh | 
_ bo 
: STENTS ET A | ) oe 
| P| | | 
E 
j — | : | 
Known the world overas | _— 
a Symbol of QUALITY for 50 years | il 
a Mi ee, ¢ | ; 
; ~_ a 
SS es 
= — conn oe : 
» #% ees ad i | ; 
AIRBRUSH <6 Ee —_—_ a 
Khe STI er | ; 
| SN les . 
Ng! —_ tt . 
Tae: ¥: S d 
‘ 
eee udm ; — 


7 
tn 
Tis 


eet 


~s 


S/T ee ROA AE he AECL PAT EH 


ADVERTISER'S WEEKLY 


270 


COMMERCIAL FILMS 


Review Of New Productions 


Two Doses Of Laughing Gas 


By PAUL NUGAT 


N pursuance of its policy of 

making the young gas-minded 
through a light-hearted approach 
to the subject, the Gas Council 
has sponsored two _ separate 
frolics. 

Facts and Fancies, produced by 
Public Relationship Films Ltd., 
has more fancy than fact in its 
18 minutes of galumphing 
through a major gasworks, where 
an efficient Mr. Therm in human 
shape takes a pooh poohing citi- 
zen on a breath-taking tour of the 
by-products section. It is not al- 
together surprising that our citi- 
zen fails to take in the varied 
blessings that have resulted from 
preventing smoke going up the 
chimney. He is not meant to; 
nor is the audience. But, when 
Mr. Therm magically appears in 
our citizen’s home and denudes it 
of every article in which a by- 
product of gas has been used in 
the manufacture, our citizen 
humbly bows to the products of 
gas-making. The conception of 
this film is first class. But the 
execution is slightly marred by 
the repetitions of amusing trick 
photography and the overwork- 
ing of the jokes. 

What’s Cooking, produced by 
the Regent Film Corporation 
Ltd., has a more even balance 
between fact and farce. The ex- 
pertise of Philip Harben as 


_ demonstrator in getting the best 


out of one’s gas cooker is inter- 
spersed with a slapstick cooking 
act by Terry Thomas and 


_ Michael Bentine. 


The audience intended for this 


» film must surely be the newly- 


wedded housewife. who has 
managed to avoid taking a 
domestic science course. For a 
wordy script cannot disguise the 
very simple content of the in- 
struction. 

A rather muffled sound-track 
destroyed part of the repartee of 
Thomas and Bentine. 


* * * 


hy this age of supersonic speed, 

it is a pleasure to be able to 
record that an all-purpose aircraft 
of modest range and cruising 
speed still has a commercial 
value and a role to play. Type 
170 is both the title of the film 
and the model that the Bristol 
Aeroplane Company is out to sell 
on the world market. 

Basic Films have produced a 
workman-like film, which leads 
the prospective buyer on a steady 
tour of the aircraft's engines, fly- 
ing controls, seating arrangements, 


convertibility for freight-carrying, 
loading system, etc. Lasting 20 
minutes, the tour is prosaic 
enough except to the potential 
buyer, to whom this conscientious 
bout of demonstration with ex- 
plicit explanation, is an ample 
reward. 


* * * 


WENTY minutes is a very 

short time in which to 
attempt to convey to L.C.C. re- 
cruits and overseas visitors the 
omnipotence of County Hall over 
the lives of Londoners. 

Capital County is the first 
attempt of the L.C.C. to put itself 
along with its historical begin- 
nings on to the screen. It is a 
brave undertaking and especially 
valorous of Cecil Musk Produc- 
tions, who undertook to make the 
film—awarée no doubt that they 
would have to fling a girdle 
around County Hall in order to 
embrace every department. From 
the visual point, the film pro- 
ceeds at a reasonable trot and 
succeeds in leaving behind an 
impression of where the tentacles 
of the L.C.C. stretch to. From 
the aural point of view, the pace 
is rather too hot. The commen- 
tary is always — to keep up 
with the sequence of pictures. 


* * * 
HATEVER assurance the 
public needs from _ the 

Ministry of Civil Aviation about 
the safety of air travel, they will 


One of the jobs of the LC. c. —to keep the balances true. 
from “Capital County. 


get from In On The Beam, made 
by the Crown Film Unit. One 
of the departments functioning 
day and night at our airports that 
the public never has the chance 
to see is air traffic control. “In 
On The Beam” will take them 
behind the scenes to reveal the 
degree to which the man on the 
ground is a vital member of any 
flying crew in the air. It is his 
equipment which guides the air- 
craft on their charted courses 


eee) 
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and brings the aircraft in to land 
along corridors, 10 miles wide. 
Of all the navigational aids radar 
talking down an aircraft in a 
thick fog will probably impress 
people — 
* * 

es mee scene of a milk 

maid taking her milking stool 
across the meadows to milk her 
cows has little to do with modern 
milk production. Higher milk 
yields make an exacter science 
of bovine health. 

To foster still greater attention 
on the importance of using new 
detergents for cleansing every 
piece of machinery and equip- 
ment in the cow-shed, Shell 
Chemicals and Deosan Ltd. have 
sponsored Cleaner Milk Produc- 
tion, an instructional film to 
farmers which seeks to promote 
the sale of detergents without the 
mention of a name. 
Despite some padding in the 

(Continued on page 272) 


“16 mm. Projection from A-Z, by 
A. E. Burgess. M.BK.S. (Cinema 
Press Lid., 8s. 6d.). 


In the foreword of this useful 
book, Dr. Harrison in comment- 
ing on the comparative simplicity 
of present day 16 mm. equip- 
ment, says: “Certainly it is no 
more difficult than threading and 
operating a sewing machine.” His 
observation might cause a little 
disquiet among the suppliers of 
films, because it is certainly much 
simpler to damage 800 ft. of film 
than 800 ft. of cotton. The impor- 
tant point is that if any job is 
to be done in the best way, the 
operator must know that little bit 
extra about his equipment. Mr. 
Burgess is obviously of this 


opinion and has taken a lot of 
care in making available informa- 
tion which is needed by many. 
The author has divided his 
material into a number of clearly 
defined groups, which makes it 


A shot 


HOW TO PUT FILMS ACROSS 
—A New Book On Projection 


see eeeeeeeees’ 


very simple for the reader to find 
information he requires. Pro- 
jector mechanism, sound repro- 
duction, picture optical systems, 
screens and acoustics are all dealt 
with in turn, and there is a final 
section on the purpose and use of 
test films. 

Fundamental principles are 
dealt with first, then the applica- 
tion of these principles to 16 mm. 
projectors, and finally mainten- 
ance and repair. 

The author has overcome the 
difficulty of describing, for 
example, how an amplifier works, 
without becoming too deeply in- 
volved in one type of amplifier, 
and this is characteristic of his 
whole work. The reader, there- 
fore, finds it comparatively simple 
to apply any knowledge so 
gained to the particular problem 
or projector. 

It might be put forward as a 
criticism, that Mr. Burgess in 
describing methods of correcting 
wear and maladjustment, has 
sometimes over-simplified the 
problems. For instance, the sug- 
gestions that the user might hone 
down a cam, or endeavour to re- 
mount the slit of an optical 
assembly, are most optimistic. It 
might have been better if this 
comment from near the end of 
the book had been emphasised a 
little earlier: “Unless you really 
know what you are doing—don't.” 

This book should prove ex- 
tremely valuable to the person 
who has to operate and look after 
equipment, and whose knowledge 
is limited. It is essential for the 
continuous good operation of 
projectors, that the operator 
should know what is happening 
in the projector. The policy of 
letting a machine run until it 
breaks down is a bad one, and 
this book can go a long way to- 
wards educating the users of 

16 mm. projectors to appreciate 
both the finer points and limita- 
tions of their machines.—H.S 
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lf you put all your eggs 


in one basket... 


. . . you musn’t be surprised 

when your plans fall down. There is likely to be a serious break, 
for example, in your screen advertising coverage unless you 
include the pick of the Independent Cinemas—The 
PRESBURY Cinemas. Over 15 million regular 
cinema-goers throughout the country are in the 

Presbury net work, which covers 3,509 cinemas 

—72%, of the total. And for Films, Filmlets 
(monochrome or coloured) and Slides that 

not merely draw attention but pull results, 

Presburys offer a complete service which in- 

cludes production and distribution. For screen 

publicity with punch, consult, PRESBURYS! 


GLOUCESTER HOUSE 
19 CHARING CROSS ROAD: W.C.2 
Telephone: WHitehal!l 360! ' 


Member of the Association of Specialised Film Producers S. PRESBURY & CO. LTD. 


FERS AMER nO I RE 


TECHNICOLOR - GEVACOLOR 


THE PHOTOGRAPHIC SERVICE FOR 
ALL COLOUR PRODUCTIONS 


S. D. ONIONS 


Cinematographer 


Member of British Kinematograph Society 


and Association of Cine-Technicians 


Office and Maintenance Dept. Another job well done --: by 
BUSHEY FILM STUDIOS, MELBOURNE ROAD 


A, 
BUSHEY, HERTS 
Rggeceipio sash décor anvertisine 


_____ DESIGN-DISPLAY-SCREEN PRINTING 
CHROMART KODACHROME 46 BROADMEAD BRISTOL | telephone BRISTOL 26817-20460 
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—AND WHY Is IT 
SO IMPORTANT 
TO YOU? 


He is directing a film, and 
has been chosen because his 


training and creative ability 

make him the best man for 

this production. That’s im- 

portant to you because it is typical of the working of the 
Film Producers Guild, which is a team of specialised film 
men. Behind their technical skill lies an understanding of 
Industry—your Industry. It could be a film which would 
correctly present your public-relations policy, put over your 
sales points or explain your manufacturing processes—made 
by the director best able to interpret your message. 

Write for our illustrated brochure—or, better still, why not 
have a talk with our Secretary? He’ll be able to tell you all 
about the role played by the Film Producers Guild in 
modern advertising. 


Guild House - Upper St. Martin's Lane « London W.C.2 + Tel: TEMp!e Bar 5420 
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Film Reviews—continued 


middle of the film and the 
absence of any reference to cost 
this film, produced by Basic 
Films Ltd., will liven up the 
farmers’ clubs, 
* * * 

ITH their first straight ad- 

vertising film, Basic Films 
Ltd. have hit the jack pot. Four 
Words To Fortune is a 3-minute 
advertising film for Vernons 
Pools Ltd. and packs a mighty, 
sparkling punch in every “shot.” 
For speed and efficiency and all 
round organisation, industry can 
take several leaves out of this 
pools firm. The pace of the film 
matches the speed with which 
Saturday's winners receive their 
winnings and their fresh coupons. 
The staff work at checking the 
coupons with amazing zest. (The 


Picture below is a shot of this 
scene.) 

I shall be very surprised if rival 
Pools firms do not provide me 
with a spate of advertising films 
during the winter as a counter- 
blast to this one. 


* * * 


rd people will remember 
the mixed feelings of the 
inhabitants of Hemel Hempstead, 
when the news was broken to 
them that a new town was to be 
grafted on to their 500-year-old 
one. 

We had a peep—in Home of 
Your Own—of what Hemel 
Hempstead New Town means to 
a Willesden family now cooped 
up in two rooms and who have 
drawn a house in the lottery. 


THE FILM EDITOR WRITES . 


HE Venice Festival is an event 

of no small standing in the film 
world, and to have a film selected 
for showing there is some achieve- 
ment. Selection of sponsored 
films is in the hands of a standing 
festivals committee of the Asso- 
ciation of Specialised Film Pro- 
ducers. This committee has 
chosen the following, among 
others, to represent the British 
entry for this months’s event: 

“How Television Works” (G.B. 
Instructional); “Electricity and 
Light” (Merton Park Studios for 
Electrical Development Associa- 
tion); “The Life Cycle Of The 
Malaria Parasite” (Film Producers 
Guild for LC.1); “Functions Of 
The Carotid Sinus And Aortic 
Nerve, Part 2—Chemoreceptors” 
(LC. Film Unit); “External 
Respiration” (G.B. Instructional); 
“The History Of The Helicopter” 
(Shell Film Unit); “We've Come 
A Long Way” (Halas & Batchelor 
Cartoon Films for Anglo-Iranian 
Gil Co.); “Enterprise” (W. i 
Larkins & Co. for LC.1.). 

In the section devoted to Art 
Films will be two by Halas & 
Batchelor, one by Realist Film 
Unit, one by Basic Films, and a 
number of Government-sponsored 
films. The Port of London film 
(International Realist) and 


Nuffield’s “Thoroughbreds All” 
(Associated-British Pathe) will 
also be shown. 

* * * 

British sponsored films, with 

Turkish commentaries, are to be 
shown on the 32 consecutive days 
during which the 1951 Izmir 
International Trade Fair is open. 
A large open-air cinema is being 
installed as part of the British 
pavilion organised by the British 
Chamber of Commerce of 
Turkey. 

* * * 


At the International Tourist 
Film Week, held in Brussels and 
organised by the Belgian National 
Tourist Office and the Comité 
International du Cinema 
d’Enseignement et de la Culture, 
Great Britain was awarded one of 
six prizes. 

The winning British film, sub- 
mitted for the contest by the 
British Travel and Holidays Asso- 
ciation, was “Trooping the 
Colour,” produced by the Crown 
Film Unit for the C.0.1, 

“Trooping the Colour,” judged 
the best film as the record of an 
event, won the Reporter's Prize, 
awarded by the Cercle du Cinema, 
which is composed of the leading 
film critics of the Brussels Press. 
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so sorry, Sir 


—it wasn’t meant for you 


We were aiming at that chap who keeps saying you can’t measure the results of a 

poster campaign. Admittedly, its long-term advantages are immeasurable, but in the 

Mills & Rockleys Region, we have several compact poster-proving grounds at the services 

of advertisers and their agents. In these, public and retailer reactions to product, pack and sales appeal, can be 
measured in terms of turnover and compared—before producing a nation-wide campaign, predestined to success. 


In the Mills & Rockleys Region, you will find a new 
The MILLS & ROCKLEYS REGION 


BRISTOL LUTON . P 
CAMBRIDGE MANSFIELD over, our selection of test areas will enable you to 
CHELTENHAM == NORTHAMPTON 
v RWICH H P 4 i 
DERBY nth SECT T PacHtANS ' establish, for a small sum, the merits of different 
INCA’ OXFORD P P 
GLOUCESTER PETERBOROUGH designs and the truth of our assertions, 
HULL TAUNTON 


U 
IPSWICH TORQUAY 
LEICESTER WORCESTER 


DID YoU KNOW? ott MILLS & ROGKLEYS 


You can reach nearly 2,000,000 families 
through poster advertising in the Mills Planned Poster Advertising 
& Rockleys Region, which stretches 

from Ipswich to Evesham, from 
Pontefract to Paignton 


and distinguished type of poster presentation. More- 


MILLS & ROCKLEYS LTD. 21, QUEENS ROAD, COVENTRY. 


JS 


(NEWS) 
OPSA DATA transfer 


RATES FOR 


The name of your 
AL HILAL PUBLICATIONS product in bright 
Orders at present rates can colours on the shop 


be accepted only on a six window provides the 
months basis. Beyond that timely reminder that 
they must be subject to so often leads to yet 
“price ruling at insertion another sale! Re- 
date.” member, shop win- 
NEW FORMAT dows space is limited, 
FOR SUDAN DAILY, FOR PERSONAL SERVICE ON SETTINGS, STEREOS AND ELECTROS as dewdagsaih m = sid 
EL-RA’I EL-AMM. RING MR. BRETT OR MR. JOHNSON P ; 


Type Area of Page 18” SS 
deep < 12)” wide. Cols. to 


@ FAST COLOURS 
Page 6. Col.1.18". Col.w.2}”. LONDON WALL 9594/5 @ LONG LASTING 
Rates unchanged. 


ispla 
All Particulars on Middle East Press fron. VERULAM GRAFTS LTD Froductions. 


GEORGE YOUNG 


OVERSEAS PUBLICITY 6 SERVICE AGENCY C? 7-8 Great Sutton Street, London, E-C-1 


10. Fleet St.London.£04 Cen. 549467870 
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TF SILK SCREEN printing 
establishes itself as an in- 
dustry in Spain, it may well 
be through a visit which 
R. Foster, a council member of 
the Display Producers and Screen 
Printers Association, has recently 
paid there. 

Foster was deputed by the 
Association to go to Spain in 
answer to a letter from a Madrid 
advertising agent, Senor N. Jacob, 
asking for technical advice and 
assistance on silk screen printing, 
which process is apparently un- 
known in Spain. Jacob, a 
Belgian resident in Spain, had 
been impressed, during a visit to 
Belgium, by the use of fluores- 
cent paints for advertising dis- 
play material, and had been told 
that these paints were applied by 
the silk screen method 

Busy head of his own firm. 
Foster had intended to spend 
only three days in Madrid. But 
thanks to a B.E.A. go-slow strike 
he remained for nine—to his great 
enjoyment and the Spaniards 
great benefit. With the aid of 
material that he had taken with 
him and some that he managed 
to get together there, he was able 
to initiate them into the elements 
of silk screen printing. On 
August 18 he is sending over his 
production manager to. teach 
them photo-stencil making. 

Foster's own firm is concerned 
mostly with silk screening for 
industry—an aspect that aroused 
the keenest interest. 


* * * 


“I BELIEVE that the establish- 
ment of an under-the-ocean news 
service constitutes an entirely 
new feature in journalism.” This 


This is what Mather & Crowther's New Bridge Street office looked like 
early in the century. 


R. Foster H. E. 


is what Simon Fine, managing 
director and editor of Fishing 
News, writes me. And in the 
sense in which he uses the words, 
he appears to be telling the truth. 
Fishing News has created a 
team of frogmen and deep-sea 
divers whose job it will be to 
report how equipment and gear 
function under water, and how 
fish react to different catching 
methods. First report comes 
from ace frogman Jimmy Hodges, 
who took part in special opera- 
tions off France before D-Day, 
and was also responsible for 
shooting the underwater 
sequences of “Morning Depar- 
ture.” If! Jimmy can’t get the 
“low-down,” nobody can! 
Formerly owned by Aberdeen 
Journals, Fishing News has been 
published for the past year by 
Fine Technical Publications, 
whose chairman, Robert J. Prew, 


Roots D. Atkins 
was formerly editor of the Daily 


Mail. 
o + 


THE PICTURE below reminds 
me of Mather & Crowther’s new 
extension—it’s so different! 
Credit for the attractiveness of 
the new additional accommoda- 
tion at Brettenham House goes 
largely to Donald Atkins, who 
designed it in collaboration with 
architect A. C. Braven. 

Atkins’s part in this job is not 
fortuitous. Before joining Mather 
& Crowther as art director in 
1946 he was art editor of Harper's 
Bazaar. Now he directs his 
agency’s exhibition department. 
He was appointed to the board in 
January 1949 

Like all good agencies, 
Mather’s know that good accom- 
modation is good advertisement! 
What with the brightness of the 
entrance hall, combined with the 
beige carpet, crimson curtains, 
venetian blinds, and modern 
furniture, the impression of 
warmth and welcome is most 
attractive. 


* * * 


ONE WHO never loses touch 
with the old country although 
divided from it by “mountains, 
and a waste of seas” is Harold 
E. Roots. Since settling in Sydney 
he has made a number of frierids 
at the New South Wales Cham- 
ber of Manufacturers and has 
been elected an Associate Fellow 
of the Australian Institute of 
Management. But he still retains 
his membership of the Publicity 
Club of London and his Fellow- 
ship of the Royal Society of Arts. 
Two years ago, Roots left 
England to join Goldberg Adver- 
tising as senior accounts execu- 
tive, and handled accounts of the 
calibre of Yardley, Johnnie 
Walker, Viyella, and Nestlé. 
Now he has gone to Technico 
Ltd., of Sydney, as advertising 
and ‘public relations manager and 
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How the silk screen 
idea got to Sunny 
Spain: Getting the 
“low-down” from quam 
Davy Jones’s Locker: 
The Atkins touch at 
Mather & Crowther’s 
new extension: Roots 
joins Technico, Syd- 
ney: Two more books 
from F. T. Day. 


By CONTACT 


will be responsible for all publi- 
city for their electrical domestic 
appliances. 


* * * 


TWO MORE books are on the 
way from the pen of Frederick 
T. Day, recently elected vice- 
chairman of the British Direct 
Mail Advertising Association. 
Popular guides to printing and to 
paper respectively, they will ap- 
pear towards the end of the year 
at about five shillings each— 
probably as two volumes in one 
case. 

Day tells me that they were 
written in response to requests 
from schools, paper buyers, and 
handlers for something less ad- 
vanced than his Paper and 
Printing Manual, published about 
nine months ago. Although this 
cost 20s. it has gone very well, 
and a second printing is likely. 
Day has written a number of 
educational and handcraft books 
on subjects relating to paper. 

He is advertising manager of 
Samuel Jones & Co., Ltd., the 
paper firm, with whom he has 
served in various capacities for 
nearly thirty years, and editor of 
the S.J., one of the oldest paper 
trade house journals. With the 
B.D.M.A.A. he has done notable 
work on the house journals and 
portfolio and the awards and 
criticism committees. 


WEEKS WISECRACK 


“A 


“I liked your holiday snap- 
shot, Miss Wapshott, but 
couldn’t you have chosen 
one of our posters as 
background.” 


SS 


—— 


1951 CENSUS... 


BRISTOL continues to Grow! 


Population 442,281 . . . 9-5°/, increase since 1931 census. 
The EVENING POST readership ives daily coverage 
of more than 80°, of this industri a 

Largest Sale in the West. Complete Marketing Data from LONDON OFFICE: 80 FLEET STREET. Tel. CITY 4975. 


area. 
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CURRENT ADVERTISING 


Big Campaign For 
New Dry Shaver 


A new Remington Rand dry 
shaver—the Contour Six—will 
be introduced with an extensive 
campaign next month. 

National dailies, Sundays, and 
weekly magazines will be used on 
the Press side. In addition there 
will be poster advertising, dealer 
aid and window display material. 

G. Street Co., Ltd., are 
handling the campaign. 


SLO LOOPNET 
Latest national coupon offer to 
be made by Hudson & Knight 
Ltd. enables the recipient to pur- 
chase a medium Rinso and a 
“two-in-one” tablet of Swan for 
Is. 3d., and, for a further 1s. 3d., 
a medium Vim, a standard tablet 
of Knight’s Castile and a large 
twin tablet of Knight's Family 
Health. 


VOOM" 
Appeal To Mothers 
A new campaign launched by 

Johnson & Johnson (Gt. Britain) 
Ltd., Slough, links Johnson's 
baby powder with Band-Aid 
adhesive dressings. The campaign 
is directed primarily to the 
mothers of young children, the 
most frequent purchasers of ad- 
hesive dressings. 

The advertisements are appear- 
ing in the national dailies and 
weeklies and women’s monthly 
and weekly magazines. Showcards 
and display boxes repeat the 
theme, and three-panel window 
displays are being used. 

Agents are F. C. Pritchard, 
Wood & Partners. 

- 7. * 

NEW_ACCOUNTS 


To White Advertising, Birming- 
ham: The Warstone Leather & 
Fittings Co., Ltd., manufacturers 
of leather goods and their fittings. 
Campaigns planned for trade 
Press and nationals.—The Hock- 
ley Chemical Co., Ltd., manufac- 
turers of plant and ancillary 
equipment for  electro-plating: 
electrical consultants, etc. Initial 
campaign to cover electro-plating 
side of business only. 

* * * 

C. P. Wakefield Ltd. are hand- 
ling the advertising for Ant-X, a 
new odourless syrup for killing 
ants. Trade Press advertising is 
now appearing and a consumer 
campaign in national dailies and 
Sundays will follow. Manufac- 
turers are X-terminators Ltd. 

+ 7” * 


Rathbone Publicity Ltd. have 
been appointed for The Catmur 
Machine Tool Corporation Ltd. 
Increased advertising is commenc- 
ing in technical journals. 

* * . 
ACCOUNTS MOVING 


Lovell and R Curtis Ltd. 
are now agents for Radox Bath 
Salts. 

* * 


Murray-Watson Ltd. have 
taken over the advertising of Pest 
Control Ltd. of Cambridge. 


NEW_CAMPAIGNS 


A knitting contest for retailers 
and their staffs promoted by 
George Lee & Sons Ltd. is being 
announced in the trade Press. 
Agents are Stonehouse Advertis- 
ing Led, (Hull 


* 

A new pack and a reduction in 
price (to 2s. 3d.) is announced 
for Albolene cleansing cream, 
made by McKesson & Robbins 
Ltd. Colour pages in women’s 
magazines have been booked for 
next month by agents Gordon & 
Gotch Advertising Ltd. A black 
and white campaign will follow. 
Trade Press advertising is now 
appearing. 


* * . 

New packs for Symington's 
custard powder are being pro- 
moted by a scheme whereby 
housewives who send two three- 
pint packet fronts, or one 7-pint 
packet front, or the guarantee 
slip from a 12-0z. drum will get 
one shilling refunded. Agents are 

Crowther ——™ 

T. B. Browne Ltd. have re- 
newed their campaign for 
Chamberlain Industries, in 
selected trade, technical, and ex- 
port journals, for the second half 
of the year. 

* * 

Following a campaign in the 
national papers for Chezz, a new 
cheese appetizer from Huntley & 
Palmers, a further campaign is 
being planned by Smee’s Adver- 
tising Ltd. Feature of the adver- 
tisement has been the reproduc- 
tion of the container by a “half- 
line hall-tons” process. 


A big campaign for Dunlop 
Weatherbeaters (rubber boots) is 
announced by Charles F. Higham 
Ltd. It will comprise big-circula- 
tion newspapers and magazines, a 
12-page leaflet, five full-colour 
slides for cinema screening, and 
a range of window display 
material. 


* * 
With A Map And 
Some Letters... 


A new angle on testimonial ad- 
vertising was introduced last 
week by H. A. Sheppard & Co., 
incorporated insurance brokers, 
of Tunbridge Wells, in a competi- 
tion they staged at the British 
Sports and Games Fair, at Horti- 
cultural Hall, Westminster. 

Every year the firm receive 
letters of appreciation from sports 
clubs after payment of injured 
players claims. Six of these were 
reproduced and displayed beside 
a map of England with a tape 
running from each letter to a 
spot on the map. 

Competitors had to find the 
letters which had not been 
marked correctly on the map. 

Many well known figures in 
sporting circles entered the com- 
petition. 

The stand was designed and 


erected by City Display Organis- ' 


ation. 


Gillott Pens 


NOW AVAILABLE 


For what may well prove to 
be a limited period, the follow- 
ing specialists’ pens are immed- 
iately available:— 


DRAWING PENS: Nos. 290, 291 
and 1950. 
ae STEEL PENS: 303, 170 and 


All types supplied in 3, § or I 
= boxes, or 12-carded with 


Artists and Studio 
og BB By 


JOSEPH GILLOTT 
AND SONS LTD. 
Victoria Works, Birmingham, | 


London Office: 
28 New Bridge Street £.C.4 


NO INCREASE 


iin the advertising rate. Advertise- 
ments in the “Bolton Standard” 
are cheaper than pre-war. 


In spite of the terrific increase in 
costs, advertising rates remain the 
same, until further notice. 


Advertisers cannot fail to get 
value for their money. 


The Tried and tested medium. 
BOLTON STANDARD 


VICTORIA STREET, BOLTON Phone: 4742-3 


DISPLAYS 
EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD. 
245 VAUXHALL BRIDGE ROAD 
VICTORIA = S.W.1 > TEL. VIC 0912-3 


G.F. KRUSE 
LTD. 


7 


37 SPRING STREET W.2. 


WILL KITCHEN JR LID NEWSPAPER AND 


ENSPAPER AND MAGAZINE REPRESS 


ADVERTISER'S WEEKLY 


Big Firms making all 
the myriad products and 
by-products of the profitable 
pig—milk processing plants—one 
of Britain's largest chocolate 
factories—industries producing 
shoes, cider, tennis rackets, 
mattresses, machinery — and 
dozens of other things from 
cranes to corsets are all located © 
in this compact section of the 
prosperous West Country—which 
can only be properly covered by 
the local papers printed and pub- 
lished in the area—the Bath 
Chronicle on week-days, and at 
week-ends, by the Wiltshire 
News, Somerset Guardian, and ~ 
the Bath Weekly Chronicle and 
Herald. 
Make sure these three completely — 
distinct weeklies are 
in your schedule: 


* they reach the prosperous West 
countryman at week-ends when 
he has time to read them. 


GROUP RATE: 12s. 64. per inch. 
Further information from: 

The Adverti Mi . 134 Fleet 
Street, London, E.C.4. Tel: Central 2767. 
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We Hear— 


THAT Frank Hugh O’Donnell, 
a member of the Publicity Club 
of Ireland, has been elected to the 
Senate—Upper House—of the 
Irish Parliament. 

* * * 
THAT Frank Hyman has been 
appointed exhibition manager 
for the first Irish Ideal Home 
Exhibition to be held in the 
Dublin Mansion House, Septem- 
ber 20-27. 

* * * 


THAT Andrew Milne, managing 
director, Drapers’ Record and 
Men's Wear, wrote the foreword 
to Clothes And The Man, a new 
book on how to dress. 

* * * 
THAT Reynolds News has been 
banned from circulation in 
Ireland by the Irish Censorship 
of Publications Board. 

* * * 
THAT Victor Churchill, publicity 
department, British Lion Films, 
has returned to London after a 
brief visit to Dublin for discus- 
sions on forthcoming films in 
Ireland. 

* we * 
THAT Jack Cox, editor of 
Boy's Own Paper, is attending 
the World Scout Jamboree in 
Austria. 


A head 


in selling 


Deep relief plaque 
15” x 12” modelled 
in Pytram Rubber 
compound. 


Send to-day for 
your copy of the 
Pytram folder on 
advertising models. 
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THAT over 10,000 saw the 
Bishop Collection of Writing 
Instruments during the nine weeks 
it was in the Biro Shop, Picca- 
dilly. The exhibition is now on 
an extensive tour of Great 
Britain. Among later visitors to 
the collection in London was 
author Laurence Meynell seen 
here discussing the pens witn 


William Bishop. 

* * * 
THAT sales of the South Bank 
Exhibition Guide have passed 
the million mark. 

j 


PYTRAM LIMITED 


DUNBAR ROAD, NEW MALDEN, SURREY. 


Telephone: Malden 3225/7 


ODD IANINNPN NNN PRON OR ORSON SOR SR GIN 
WANTED: HUMOROUS PROSE 
AND VERSE 
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‘Advertiser’s Weekly’ Announces A New - 
Christmas Number Competition 


Do you write humorous prose or verse? If you do, you are invited 


to enter a com 


promoted . | “Advertiser's Weekly” to find 


new contributors for its Christmas Number. 


A prize of £15 15s. is offered for the best humorous story or sketch. 
For the best humorous verse there is a prize of £10 10s. 


Rules of the competition are as follows: 
1. Every contribution must have advertising or publicity as its theme. 
2. Prose entries must not exceed 1,000 words. Verses must not 


exceed 40 lines. 


3. Entries must not have been published in any other journal. 
4. Entrants must not previously have pe the to “Advertiser's 


Weekly” Christmas Number. 


5. Entries, addressed to The Editor, Advertiser's Weekly, 180 Fleet 
Street, London, E.C.4, must be submitted not later than October 


8, 1951. 
Number Competition.” 


6. Decision of the judges must be 


Envelopes and MSS must be clearly marked “Christmas 


accepted as final. 
Winning stories and verses will be published in the “Advertiser’s 
Weekly” Christmas Number on December 20. The editor reserves the 
right to publish in this issue any other entries he considers worthy of 


publication. 


Consolation prizes will be awarded to the authors of 


any entries thus selected. Names of the judges will be announced later. 
PRP PDR PDD NGIN IN IIN GING IR GPR GER GEA PR GPA GP AGL PRG PAG PAP, 


THAT Miss V. E. Seymour is 
discontinuing the editorial service 
for Elastoplast and related pro- 
ducts which she has operated on 
behalf of the manufacturers, 
T. J. Smith & Nephew Ltd., Hull, 
for three years. She will continue 
in a free-lance capacity for the 
company on special assignments. 
The company are setting up a 
special department to deal with 
Elastoplast editorial publicity. 
* * “* 


THAT Diana Tauber, of Diana 
Studio Ltd.. was the principal 
woman speaker in support of the 
Rt. Hon. Oliver Lyttelton at a 
Conservative Rally at Hagley 
Hall, Birmingham. She tried her 
hand at the side shows and won a 
prize. 
* * * 


THAT E. Allen Cavanagh, ad- 
vertisement . representative of 
Electrical and Radio Trading, is 
to marry Miss Blanche F. Keep, 
of the News Chronicle advertis- 
ing staff, on Saturday at the 
church of Edward the Confessor, 
Golders Green. 
oe * . 

THAT twenty-four British motor- 
ing writers attended the opening 
on Thursday last week of the 
“Austin in Canada” exhibition at 
Vancouver. 


* * * 
THAT Maurice Joslin, managing 
director and editor of the 


National Newsagent, is leaving on 
August 21 for Montreal, to com- 
mence his third trip to Canada 
and the United States 

- * * 
THAT 30.000 folders on the 
town’s illuminations are being 
distributed by Blackpool Corpor- 
ation publicity office. 

~~ ‘* + 


THAT Stanley W. Smith has been 
appointed public relations officer 
for the jute trade throughout the 
U.K. by the British Jute Trade 
Federal Council. 


OCTOBER NR, 


THAT this is the poster for the 
forthcoming Motor Show, 
* * * 


THAT the executive councils of 
the Nationa! Federation of Fish 
Friers and the London and 
Home Counties Fish Friers’ Asso- 
ciation have been recommended 
to appoint Hylton Cleaver as 
Press officer for a period of six 
months. 


Vera-Ellen In Film— 
Bicycle Tie-up 

Attractive showcards of Vera- 
Ellen on her Phillips bicycle, 
together with window displays in 
Phillips dealer shops, comprise the 
big national tie-up between J. A. 
Phillips & Co., Ltd., and Asso- 
ciated British Pathe in connec- 
tion with the Vera-Ellen musical 
“Happy Go Lovely.” 

This film, which has just 
begun its general 26-week run, 
is being shown in 500 cinemas 
throughout the country, and in 
every town where it is being 
filmed Phillips dealers are~ co- 
operating with a window display. 
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Legal and Gazette 


JASON PRESS 
Donatp GeorGe Port, 15 Northampton 
Park, London, N.1, formerly carrying on 
business enter the ‘style of “Jason Press” 

at 7 Noel Street, London, W.1, 
and typographer, applied for hs discaarge 
at the London Bankruptcy Court, under 
a receiving order made against him in 
a Receiver reported 

gross i 
debtor's statement of affairs, 
£8.826 and except for 
liability of £3,000 the claims were 
expected to rank against the estate. 
The total = approved against the 
amounted to £8,805. 

whic! 


contingent 


n January 1946, the debtor registered 
a business under the style of the “Jason 
Press,"”" but did not_ commence — 
until the following December had 
attributed his failure to over estimation 
of demand, deterioration of stock, and 
unexpected recession in 

Mr. Registrar Parton said he regarded 
it as a very serious case as the debtor 
had run up liabilities of about £5,000 in 
two years. He agreed to grant the debtor 
his discharge subject to a suspension of 
three years on condition that the debtor 
paid £300 by monthly instalments of £5. 


BANKRUPTCY PROCEEDINGS 
Trick Huon Litrie, 12 Midholm, 
London, N.W.11, lately carrying on busi- 
ness as The Medway Press, at 1,071 Finch- 
Golders Green, _London, 
. Printer and stationer. Receiving 
Order and Order of Adjudication July 16. 
Public examination October 12 at Bank- 

ruptcy Buildings, Carey Street, W.C.2. 
AVID STANLEY SLATER, carrying on 
business under the style of Animation Co., 
at 10 Currer Street, Bradford, silk screen 
printer. Order of Adjudication July 17. 
Public examination Auguit 29 at the 

County Court House, Manor 


Bradford 

A. E. Atvarez (male), 21 Jockeys 
Fields, London, W.C.1, lately 10 Drake 
Street, Red Lion Square, London, W.C.1, 
theatrical and general advertising con- 
tractor. Receiving Order July 


DISSOLUTION OF PARTNERSHIP 

Ase, Hovpcrorr and Joun T. Brock, 
trading as “Holdcroft & Brock,” printers 
and bookbinders, 46 Wilding Road 
(formerly North Street), Ball Green, 
Stoke-on-Trent. 


continue the style of 
Holdcroft.” 

ERNEST ALBERT Grove, LEsLie 
Freperick BENSROOK and REGINALD 
STANLEY Fincu, trading as ““G.B.F. Ad- 
vertising,”’ 32 Great Queen Street, Kings- 
way, London, W.C.2, commercial ists. 
July 31, 1951 

SaMuEL Green Lewis and Frepericx 
PETERS, trading as Lewis and Peters, 30 
Ludgate Hill, Birmingham, dvsigners, 
engravers and plate printers. June 30, 
1951. All debts by Frederick Peters who 
will continue. 


NOTICE OF INTENDED DIVIDEND 
FRANK SIMCOX, 116 Wellington Street, 
and Bradgate Street 
under-Lyne, Lancs, 
equipment manufacturer. 
195¢ Claims August 
Tyldesley Eaves, 47 Mosley Street 
chester, 2. 
CHrisToPHER Srorr, tra 
& Son, 5 Albion Street, 
Manchester, signmaker. No. 28 re 1949: 


Claims August 15 to Arthur Tyldesicy 
Eaves, 47 Mosley Street, Manchester, 2. 


WINDING-UP ORDER 
THe Daur Press Lrp., 21a Lammas 
a ae Carmarthen Winding-up Order 
uly 


THomas LONGVILLE 
leigh, Dare Terrace, . 
editor and managing director of The 
Merthyr Express and Pontypridd Observer, 
of Rhondda Valleys Newspaper be 
the Glamorgan County Times Ltd., and 
managing director of the - Press 
4 4s. gross, 


Lr.-Cot. Percy "Goren Rosinson, who 
was chairman of the Bristol Evening Post 
and the Bristol United Press, and vice- 
aaeme of & A. Robinson Ltd., 

per bag makers left £208,978 15s. Sd. 

ida, 168 19s. Sd. net. (Duty paid 


McCuttocn, MBE. of iI 
Richmondhill Road, Aberdeen, late agri- 


t 
Scotland valued at £8,016 5s. 
CALDER STEPHEN MILLIKEN, of Blaneficld, 
. late adver- 
ied N 


Joe Marks, 

Brighton, joint managing director 
Younger Ne ge Service Ltd., 
£14,325 13s. 7d. gross, £11,709 Os. 

net. (Duty paid £701.) 

Guy —" KNIGHTLEY Burne, of 


The Nu 
Norfolk, a ry = of i Diss Publishing 
£14,929 Od. 


Co., left gross, 
£13,236 18s. 2d. net. uty paid £917.) 
Puitip Furneaux Jorpan, of 8 Chester 
Place, Regents Park, N.W.1, who had 
been the Prime Minister's adviser on pub- 
lic relations since 1947, = £1,668 16s. Od. 
gross, £1,016 19s. 6d. 
Heraert SCaRGILL, of f tiawkswick. Oak- 
worth, Keighicy, Yorks, chairman of 
directors of Keighley Paper Mills Lid., 
Sun Street Printing Works Ltd., Watkin- 
son & Sons Ltd., printers, Cross Hills, and 
W. G. Cooper Ltd., 
many years manager 
of the Bradford Telegraph & Argus, \eft 
£18,991 15s. 3d. gross, £16,600 Ils. 10d. 
net. (Duty paid £1,219.) 


Print Scholarship 
Award 


Eleven candidates presented 
themselves for this year’s howard 
Hazell Scholarship examina‘*ion. 

The Scholarship has _ been 
awarded to L. J. Millard (P. C. 
Millard & Sons Ltd., London), 
members of the London Master 
Printers Association. Mr. Millard 
will use the £100 award for a 
technical course at the London 
School of Printing and Graphic 
Arts. 

A prize of £5 worth of books 
on printing has been awarded to 
J. C. Luker (Higgs & Co., Henley- 
on-Thames). 


gt CARDS: STREAy 
POSTERS 


SILK SCREEN ARTS L? 


97 SHIRLEY ROAD. CROYDON 
AODDISCOMBE 314?-6 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN © SHARP \ EXPRESS J 
CRAFTSMANSHIP DELIVERY 


**DAY-GLO”? PRINTERS 


ADVERTISER'S WEEKLY 


To Managing Directors, Sales Promotion Managers 
Advertising Agencies and P.R.O.’s 


Christmas 
Goodwill Gifts 


Beney Ltd makers of precision pocket lighters 


in England since 1919 invite enquiries for 
prices of Engraved Lighters and Table 
Lighters for use as industrial goodwill gifts. 
Samples on application by telephone 


or write to— 


BENEY LTD 


| WELLCLOSE SQUARE LONDON El 
Telephone ROYal 4833 


COMMERCIAL AID PRINTING SERVICE 


Offer the complete 
Varityping Service 


@ Setting for Photo Litho. 
@ Direct Plate Setting for Multilith and Rotaprint users. 
@ Lithographic Duplicating. 
@ Photo Litho Printing. 
Equipped to execute all stages of 


Varityper, Lithographic Printing 
and Duplicating, we are, however, 


prepared to undertake any phase 
of the process for firms with their 
own equipment. 

3 RATHBONE ST., W.1. 
AS In 


MUS. 0653, 4103 


Consult 
G. F. TOMKIN LTD 


FOR THE PRINTING OF 
MONTHLY PUBLICATIONS 


GROVE GREEN RD., LONDON, E.1! 
DAY AND NIGHT PRINTERS 
TELEPHONES : LEYTONSTONE 1164/5 


PHOTOGRAPHS 


for the illustration of Books, Magazines, Periodicals are avail- 
able from THE TIMES PICTURE LIBRARY 


iveme he subjects in the collection are Architecture, Housi 
Rural Scenes in most of the English counties and in Scotland, Wales 
and Northern Ireland, Sports, Historic Events (from 1920), the 
Navy, Army and Air Force, Railways, Industries and Shipping, 
Animals, Cathedrals, and Country Houses. 

The Library adjoins the main building of THe Times in Queen Vic- 
toria St., E.C.4, and is open from Monday to Friday, inclusive, from 
9 a.m. to 6 p.m. Postal enquiries should be made to The Librarian, 
THE Times Photographic Library, Queen Victoria Street, E.C.4. 
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ADVERTISER'S WEEKLY 


Brisk Demands 
For B.LF. Space 


With one-third of available 
space in the London sections 
already sold and the rate of book- 
ings at Birmingham slightly up 
on last year, the organisers of 
the 1952 British Industries Fair 
are confident that the sixth Fair 
since the war will compare with 
the best in the post-war period. 

In London the Fair authorities 
have already sold more than a 
third of the space available at 
Earls Court and Olympia, a 
marked improvement on the posi- 
tion at the same period last 
year. Space overseers have been 
obliged to advise intending ex- 
hibitors that if their applications 
for space are not received by the 
closing date, August 25, they may 
have to be placed on waiting lists. 

In Birmingham applications for 
the Castle Bromwich (heavier 
engineering) section are flowing 
in at a slightly higher rate than 
last year, when a peak level was 
recorded. 


Britain’s Shop Window 

The wide representation of 
British industry expected at the 
1952 B.L.F. is one of the major 
points in the overseas promotion 
campaign launched by the organ- 
isers this year. The story of 
Britain’s Shop Window, with its 
coverage of 90 separate industries, 
will be told in 26 languages by 
means of advertisements in the 
leading newspapers and trade 
journals of the world, in book- 
lets, and on showcards. 

More than 10 million posters, 
poster stamps and other media of 
publicity will be _ distributed 
throughout the world in the Fair's 
1952 campaign. Some 280 United 
Kingdom government posts over- 
seas will co-operate with British 
commercial interests in securing 
distribution of publicity material 
and information. 

Special advance issues of the 
B.LF. catalogues, giving descrip- 
tive details of exhibitors’ products, 
cross-referenced in eight langu- 
ages, will be available for con- 
sultation by overseas buyers well 
before the Fair opens. 

The campaign is being 
organised by the Board of Trade, 
with the assistance of the C.o.1. 
and the advertising agents. 


E.C.A. Dollars For 
U.S. Journals 


During 1949, $753,765 was 
made available under Marshall 
Aid (through the Economic Co- 
operation Administration) to 
finance the sale of American 
magazines in West Germany, 
Netherlands, Austria, Norway 
and Italy. Media approval for 
distribution included 22 industrial 
and trade journals published by 
McGraw-Hill, two medical 
journals, and several American 
popular magazines. $213,940 was 
made available in respect of 
American newspapers and news 
services, mainly to West Ger- 
many. 


| SILK SCREEN PRINTING } 


PROSPECT 5121 
FOR QUALITY 
BLACK’S 


SILK SCREEN PRINTING 
SHOWCARDS POSTERS 
GLASS BANNERS 
PLASTICS RUBBER 
TRANSFERS ETC. 


J. K. BLACK & CO. (Printers) LTD 
28 Priests Bdg, Mortlake, $.W.14 


SoCN TED 


A RAFT 
PLEMDER PLACE » EUS row 1416-7 
EXHIBITIONS 
DISPLAYS 


PICTORIAL SIGNS 


INTERCHANCEABLE 
METAL LETTER SIGNS 


SILK SCREEN 


AND SINGLE COPIES 
— DAYLIGHT 
Flucrescent Colours 


GRUNBAUM 
SHOWCARDS 
DISPLAYS 


SILK SCREEN 
PRINTING 


* 
CEN. 4535 


Aucust 9, 1951 


Services & 


GENERAL PRINTERS 


foom @ tates tonne to 0 eutle of 


ma Drice 
tickets and showcards to suit all 
. ee —— lines 
for H.P. wade indica Cash 
Price (or Deposit) “end Weekly (or 
Monthly) os Sold Through 


CAMDEN Price 48. 
bourne Gdns., Hove, 3, Sussex. Tel.: 
Hove 39684. Trade terms on request 


Our 
Business 
is to make a 


Send us 
your trade printing 


F. W. WHITE & CO. 
Trade Letterpress & Litho Printers 
ALBION HOUSE, NEW NORTH ST. 
THEOBALDS RD., W.C.1 » HOL 943! 


ADVERTISE BY POCKET~~; 
CALENDARS. Your own anme 
attractively displayed. 8s. 

3 gr. 21s. 1,000 30s. uo PTax, 
PRINTING for all purposes Com- 
plete Mail Order advertising schemes 
undertaken 


Copy writing, printing, 
Posting. from 
25s. 1, 


Envelopes oe al 
; etters 
composed. E sctiroRium 
PRESS, Road, London. 
E.7. MAR 


| PROCESS SUPPLIES 


Specialists in 
Screen Printing 


W. C. RAYMENT 


AND COMPANY 


RAYSIGN WORKS 
DURHAM ROAD 
LONDON N7 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 


FOR AN 
INDEFINITE PERIOD 
Simple to use and very economical. 
Small sample supplied on request. 


THE S.D. SYNDICATE LTD. 


4-6 EARL ST., FINSBURY, LONDON, E.C.2. 


Telephones : Telegrams: 

BISHOPSGATE <> ESSDEECOP, 

6811 6812 FINSQUARE, 
7001 LONDON. 


| BLOCKS & DIES } 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, E.C.! 
CLE 6474 


Est. 38 years 


PROCESS ENGRAVERS 


| 


| | SILK SCREEN MATERIALS } 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HALL’S 
of course! 


GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport Tel. STO 3375 


| DIRECT MAILING } 


POSTAGE Reduced for 
Your DIRECT MAIL 
by using HOMEX up-to-date 
MAILING LISTS. 
Built to YOUR requirements. 
All Dead Wood Eliminated. 
Every name a PROSPECT. 
Enquiries to 
Statistical Department 
HOMEX PUBLICITY 
66 New Bond St., London, W.1 
ARC: 6076 


COMPLETE 
MAILINGS 


undertaken with efficiency 
and speed by 
J. HOWARD & SONS 
8 Queen Anne Avenue 


Bromley, Kent 
RAVensbourne 6756 


Envelopes, typewriting, and 
duplicating services offered 


COMMERCIAL ARTISTS } 


HE 79/80 Slaney St 
NEWMAN Birmingham, 4 
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Supplies... 


—, ARTISTS J 


_ADVERTISING NOVELTIES } 


TWDOR ART A ART AGENCY LD. 


FREE LANCE | ARTISTS 


1 FURNIVAL STREET, LONDON, E.C4 
HOLborn 6841 CHAncery 3506 


FASHION 
ARTIST 
LADIES ... CHILDREN .. . 
MARGARET JACKSON 
104 Stainburn Crescent, Leeds, 7 


| PACKING i 


of ADVERTISING NOVELTIES 
for your business friends and 
potential customers 
SHENTON SERIES 
Off with . 
—— oa Write for - 
Catalogue or ask our repre- 
sentative to call. 

We are actual manufacturers 
GALE MELVILLE LIMITED 
67/73 MARLBOROUGH GROVE, OLD KENT 
ROAD, $.£.1. Tel. BER 4187 (2 lines) 


Holidays over 


NOW ORDER YOUR 


Advertising Gifts 


Send us your enquiries. Let us suggest gifts 
ANGLO FANCY PRODUCTS LTD 
Manufacturers 
37 Mill Lane, London, N.W4 
Phones: Hampstead 5858 and Gladstone 676! 


EXPERT 
PACKING 
PAYS 
Collation, Packing and Despatch 
We offer a prompt and efficient 
service for the collation, packing 
and despatch of advertising 
material—Showcards, Displays, 
Leaflets, etc. Write or phone 


&. CHRISTIAN & CO. LTD. 
1a De Sq., London, N.! 
Clissold 3463 


| DRAWING PAPERS | 


Famous for 


UNBLEACHED ARNOLD DRAWING 
RUSSELL FLINT WATER COLOUR 


HAND MADE PAPER & BOARDS 


ARMOLD & FOSTER LTD EYMSFORD PLL Kent 


[_rnorocRaPHEns } 
MATTACOL 


DISPLAY PRINTS 
to cangio castes on quanaiies 
SCOTLAND 
A. NIMMO 
131 Wilton Street, Glasgow, N.W. 
LONDON AREA 


ROBERT P. HYMERS LTD 
17 Clifford St., W.1 MAYfair 6768-9 


NORTHERN AREA 
R. D.XON, 5 Hillingdon Rd. 
Stretford, Manchescer 
Longford 


rms 
Advertising . Industrial . Editoriat 
and Colour Photography 


A. C. K. WARE 


(PHOTOGRAPHS) LTD., 
Metropolitan 9836 


S| Pomeroy House, Basinghall St., London, E.C.? 


PHOTOGRAPHIC 
PRINTS 
Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 


ADVERTISER'S WEEKLY 


| DISPLAYS EXHIBITIONS } 


DISPLAD LTD. 
CASTLEFIELDS 
MANCHESTER I5 
BLACKFRIARS 0856 
STANDS AND DISPLAYS 
OF QUALITY 


COOK’S 
DISPLAY PRODUCTIONS LTD 
124 Ladbroke Grove, W.10 


TANAGRA LTD. 


418 EDGWARE ROAD, W.2 
PADdington 8158 
SINGLE & MULTIPLE DISPLAY 
UNITS — CUT-OUTS 
SILKSCREEN PRINTING 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. BOBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, $.W.I! 
Tel. Nos. Bottersea 5300 & 4886 


| “MECHANICAL DISPLAYS 


Have You Seen 

** SCREENASCOPE ”’? 
The finest continuous automatic 
STILL PICTURE PROJECTOR 


for 

Publicity and Commercial 

Advertising in Exhibitions, 

Shop Windows, Stores, etc. 
CRANE AUTOMATIC CO. LTD. 

Makers of I!luminated Signs 

Hong Kong Works, Exhibition Grounds 
Wembley, Middlesex. WEMbley 5997 


CUT-OUT LETTERS « SIGNS 


display 
lettering 


Cut-out, relief lettering 

ready gummed, 12 types, 3/16" -8” 
LONDON INDUSTRIAL ART LTD 
33 Jubilee Place, S.W.3. Tel. FLA 6816 
ORDER DEPT. 3 All Saints Rood, W.11 
Tel. PARK 943! 


| Publications i 


Festival Regatta 


More than 200 entries, involving 
nearly 1,000 men and women 
oarsmen and canoeists, have been 
received for the Evening News 
three-day Festival of Britain 
Regatta on the Serpentine which 
begins to-day (Thursday). 

The Serpentine has been trans- 
formed with huge marquees and 
long landing stages. Music will 
be provided by the band of the 
Corps of Royal Engineers and 
pageantry will be introduced by 
Doggett’s Coat and Badge men, 
who will row a ceremonious 
course, and by Vintners’ and 
Dyers’ Swan Uppers. Proceeds 
from the sale of the souvenir 
programme, along with competi- 
tors’ entry fees, will be given to 
the Olympic Appeals Fund to 
assist British oarsmen and canoe- 
ists in preparing for the Olympic 
Regatta of 1952. 

* . * 


The National & English Review 
magazine which has been pub- 
lished from Coleman Street since 
June 1950, will, as from the 
September number, be published 
from the registered offices of the 
company at Rolls House, Breams 
Buildings, E.C.4. The advertise- 
ment manager, Derek G. Merson, 
who last September was also ap- 
pointed advertisement manager of 
History Today, will relinquish 
this dual appointment as from 
September 1 next, retaining the 
advertisement managership of 
The National & English Review. 

* * . 


Special issues of the Shoe and 
Leather Record will be published 
on September 20 and 27 and on 
October 4 in connection with the 
Shoe and Leather Fair. 

* ” a 


Picture Parade 1952 (Burke 
Publishing C..) will be published 
on August 22 at 8s. 6d., as in 
previous years, not at 10s, 6d. as 
originally announced. By a 
stroke of advantageous purchas- 
ing in paper, boards and binding. 
Burke are able to pass this reduc- 
tion through the trade to the con- 
sumer. 

* a * 

A number of changes are 
announced in the August 4 
Machinist. An editorial announces 
that greater emphasis will hence- 
forth be placed on the aspects 
embodied in the journal's sub- 
title “Plant and _ production 
engineering.” A column of notes 
written by the director of adver- 
tising, John Tydeman, 
addressed to advertisers is a new 
and unusual feature. The appoint- 
ment of John F. Derry as busi- 
ness manager of the publication 
is announced. Price of the 
Machinist has been raised from 
Is. to Is. 6d 

~ * 7. 


From the September issue 
Popular Handicrafts wi!| be pub- 
lished on the 25th of t the preced- 
ing month. 
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ADVERTISER'S WEEKLY 
New Companies 


©. H. Perkins & Son, Lid., Waterloo 
House, High Sueet, Marlborough, Wilts. 
To take over business of newspaper pro- 
Prictors, printers and publishers carried 
on as the Marlborough Times at Mar!- 
borough, Wilts. Nomina! capital £5,000 
Directors: E. H. Perkins and Mrs 

erkins 
Vv. Sooper & Partners 
Henrietta Street, W.C.2. 5 
gravers, publishers. Nominal capital: 
£15,000. Director: V. H. Cooper 

it 3 s Ltd, 24 John 
Street, Bedford Row, W.C.1. Nomina! 
capital: £250. Directors: R. L. Hollands, 
H. L. Holliwell, R. Y. Fison and R. E 


Pearmund 
. J. BR . Ltd, 123 Pall 
Mall, S.W.1. Registered in New 
Zealand in June 1945, to carry on busi- 
ness as stationers, stationery manufac- 
turers, printers, newspaper and magazine 
proprictors. a — £500 
ondon 


Produ 
30 Cork Street, wr 
business of Bayard Publications 
and to carry on business of 
printers, engravers, publishers Nomi- 
nal as mar tors: M. Moisci- 
witsch, J. C. E, a J 5 agg 
tawcnes & Sons (Signs) Ltd., 28 
Burleigh Road, Enficid, Middlesex. Sign 
writers and makers. Nominal capital: 
£100 Directors: J. L. Garey and 
T. H. Garey 
Ltd. To carry on busi- 
ness. of newspaper and magazine propric- 
tors, printers and publishers, etc 
Nominal capital: £3,000. Directors: A. J. 
Emerton, L. C. Allen, J Foxford 
— Kitty E. Emerton 
Stanley Baker (Publications) Ltd., 
The Green, Richmond, Surrey 
on business of printers, : b- 
lishers, etc Nominal capital: £1,000 
Permanent directors: S aker (governing 
director and chairman) and Mabel Baker. 
der . Mayes Ltd., 199 Piccadilly, 
W.1. To carry on business of advertis- 
ing egents consultants, etc 
Nominal : 2 Directors: 
Db WwW (permanent governing 
director and chairman) and Mrs, A. M 
ayes 
_Taylors Publishers (Blackburn) 
County Bank Chambers, Ne 
Street, Blackburn. Nomina! = 
Taylor and Mrs. M 


Directors: J 
aylor 
James A. Hodgson Ltd., Morris House, 
Berkeley Street, W.1. To carry on busi- 
of advertising agents and consul- 
for publicity, publishers, printers, 
Nominal capital: £5,000. Directors: 
J. A. Hodgson and Mrs. V. E. Hodgson 
Jacee Publicity Service Ltd., 41 George 
Street, Hull To take over business of 
silk screen printers and advertisement and 
general commercial artists carried on as 
“Jacee Designs.’ at Hull Nomina! 
capital: £750. Permanent ———apgaag A.G 
‘ee and J. W. Camer 


, Government Service 


)—~ 5 of Local 
Omhcars chat cil Government 
The best medium for reaching 
all Local Government personnel. 
Circulation 231,500 with a home 
readership of thousands more. 
Details from R. Harris Publi- 
tions Ltd., 12 Stanhope Row, 
W.1. Gro. 3879. 


ON & WATTS LTD. 
“7 EPWORTH $T.,LONDON, EC-2 
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*Phone your Classifieds 


CLASSIFIED ADVERTISEMENTS 


RATES: EET ENTS oo 3s. 6d. per lime, 35s. per oe panel inch 


APPOINTMENTS WA 
tassifi 


per line, 35s. per display panel inch 
Minimum, 


. All other 
1 lines. 


postage Series rai 
J Seven insertions MUST BE. ‘PREPAID. 
Weekly,” 180 Fleet Street, London, E.C.4. CHAncery 8844. 


APPOINTMENTS VACANT 


Chief Copywriter 
REQUIRED 


An exceptional opportunity occurs for a 
writer with 


(a) some years of active experience in 
good agencies. 

(b) the desire to make a progressive 
career in a large advertising organ- 
isation. 

(c) the ability to deal constructively 
with new problems in a region 
where vast new markets are being 
developed and where most con- 
sumers are as yet unfamiliar with 
advertising and branded goods. 

The successful applicant must be 
under 35 and will, afcer preliminary 
training, be given charge of the copy 
writing staff in the Bombay office. 

This is not a beginner's job but one 
for a man with character and ambition 
who has learned a great deal about 
advertising by actually working at it 
and is now eager to make advantageous 
use of what he has learned. 


Write fully to Box 503 
Advertiser's Weekly, 180 Fleet St., E.C.4 


JUNIOR SHORTHAND TYPIST with 
knowledge of advertising agency book- 
keeping wanted by London jency. 
Write, stating experience, age and 
salary required " 
Box 473 Ad. Weekly 180 Ficet St EC4 

EXPERIENCED LETTERING ARTIST 
wanted immediately Quick worker 
but good finish and wide range of styles 
essential. Interesting job. Send recent 
specimens with details of experience 
and salary required in confidence to 
Managing Director, GOOD PUB- 

Y_LTD.. 25, Princes Drive, 


Bay. 

NG MAN N (23-25) for Accounts De- 
partment of a busy West-End Agency. 
Preferably with agency experience, and 
knowledge of invoicing and accounting. 
Good prospects. Write in confidence, 
giving age, salary — tos full de- 
tails, to Managing Direc 
Box 519 Ad. Weekly 180 Fleet St EC4 

PRODUCTION SSISTANT required 
Ln of block ordering and space 
hedules essential. y week. Write 

ful details to % 
Box 468 Ad Weekly 180 Fleet St EC4 


OPPORTUNITY FOR 
SPACE SALESMEN 
But NOT to sell space 
One of the biggest Publishing Houses 
has vacancies in London and two Pro- 
vincial centres for men with proved 
selling ability. It believes that these 
opportunities in speciality selling may 
interest Advertisement Representatives 
with initiative who wish to progress 
through sales to management, and 
who can sell at executive level. Full 
details of career shoul sent in 
first instance to 


Box 
Advertiser’s Weekly, 180 Fleet St., E.C.4 


ADVERTISEMENT REPRESENTATIVE 
required for exclusive South African 
This con- 


men's wearing apparel. 
advertising potential e British textile 
and apparel manufacturing 
Liberal commission. Write: Trade 
Paper. Box 4562, Cape Town. _ 
SHORTHAND-TYPIST | SECRETARY 
to Editor of monthly trade ines. 
Commencing salary £6 10. Mr. Barnes, 
Blandford Press, i6 West Central St, 
wc EM | 9551. 
SECRETARY SHORTHAND /TYPIST 
; End Advertising 
35 Write stating 
experience and salary requ red to 
Box 494 Ad. Weekly 180 Fleet St EC4 
ARTIST. Commercial Artist required for 
Publishers London Studio. Technical 
and Creative Art Work, General L< 
out and Typography. Write in first 
instance, stating age, experience 
salary required. 
Box 510 Ad. Weekly 180 Fleet St EC4 


2 GOOD SALESMEN required. Exce’- 
lent medium and terms. de Solla 
Cox & Co. Ltd.. AMB 1491 

ADVERTISEMENT 


PRODUCTION 
ASSISTANT The 


required by 
Engineer. Applicants should be be- 
tween 20 and 25 years, have a sound 
knowledge of blocks and copy proce- 
ure, a retentive memory and a good 
telephone manner. Previous experience 
of publishing preferred, but not essen- 
Apply in own handwriting, stating 
age and experience to The Manager, 
The Engineer. 28 Essex Street, Lon- 
don, Cc. Sa a 
RETOUCHER. Retouching Artist re- 
quired for London Studio. Excellent 
opportunity for first class man with 
high salary, ideal working conditions 
and five day week. Write in confi- 
dence stating age, experience and salary 
required. 
Box 506 Ad. Weekly 180 Fleet St EC4 


THE GENERAL ELECTRIC 
co. LTD. 


has a vacancy for a well educated 
young lady aged between 20 and 30, 
in the Intelligence section of its Pub- 
licity Organisation. Duties include the 
collection and analysis of press cuttings 
concerning the Company and the 
circulation of press information to 
senior executives. Applications should 
be ma in writing to the Sta 

Manager, nines oe Kingsway, 


JUNIOR SHORTHAND) bt pes ib a4 
shorthand ‘typist required for 
gressive London Agency Progressive 
position, five day week and good salary 
Agency experience not essential. Write 
fully stating aa experience, and 
salary required t 
Box 400 Ad. Weekly 180 Fleet St EC4 


Aucust 9, 1951 


APPOINTMENTS VACANT 


ASSISTANT 
WORKS 
MANAGER 


for leading Display and 
Exhibition Contractors. 
Considerable practical 
experience essential. 
Excellent prospects. 
Good salary for right 
man. 


Write full details to 


LEON GOODMAN DISPLAYS LTD. 
119 Whitfield St., London, W.! 


EAST AFRICAN STANDARD LTD., 
Nairobi, Kenya Colony, requires experi- 
enced Letterpress Estimator. Four year 
contract. Starting pay and allowances 
£815 per annum. Apply giving details 
of training and experience a’ with 
copies of references to Davis & Soper 
Ltd.. 52 & 54 St. Mary Axe, London, 


SALES ASSISTANT required by oid 
established disp!ay makers. State age, 
experience and salary x 7379, 
U an Advtg., 25 Shaftesbury Avenuc, 
Wi 

SETTLE IN FO IN FOR SEPTEMBER in the 

Agency. 


Happy conditions with a live team. 
Write fully are etc., salary 
required should stated. 

Box 354 Ad. Weekly 180 Fleet St EC4 


research. 


ALFRED PEMBERTON LTD. 
require a fully qualified 


MANAGER 


for their Research Department. 
should have extensive knowledge and 
experience of market and marketing 
research, media research and sources 
of published information. He must 
be capable of advising our clients 
and directors on all 


Write full particulars of experience 
and salary to 


The Managing Director 


ALFRED PEMBERTON LTD. 
93 PARK LANE, 


He 


aspects of 


LONDON, W.! 


to CHA 8844 (Ex 23) 
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Aucust 9, 1951 ADVERTISER'S WEEKLY 


APPOINTMENTS VACANI APPOINTMENTS WANTED 


WOMAN JOURNALIST required im- EXPERIENCED GENERAL ARTIST 
mediately as replacement by _well- aged 30, seeks position preferably with 
known London publicity firm. Essen- ind Lettering, layout, 
tials are: numerous press contacts; good i h hib 
appearance and personality; knowledge London 
of women’s subjects; lively mind; ability Box 50 
to create news. Every opportunity for 
initiative and development. Write with 
full details to 
Box 498 Ad. Weekly 180 Fleet St BC4 


position Agency, Advertiser, 


. Primer or Direct yy &-~ 
COPYWRITER cductton: 12 years, all. branches 


Five-day 
Reply stating experience and for 
salary required to 


YOUNG LIVE - REPRESENTATIVES GEE ADVERTISING 
and 


progressive builder—no 


First class copywriter fwith background of sound Box S02 Ad. Weekly 180 Fleet St BC4 
Agency experience — will be required to produce 
work for a wide variety of accounts. Age 25 to 40. FREE LANCE SERVICES 


bjects db i Salary arranged in accordance wit! rience : : 

aan lh to be 8 th experien FREE LANCE ADVERTISING SER- 
experience, age immaterial (within rea- and ability. This is a permanent position offering VICE. Pr —dis- 
en Ad. Weekly 180 Fleet St BC4 good remuneration immediately and excellent oppor- 


tunity for the future. Apply in writing in the first 
THE GENERAL ELECTRIC place quoting full details to BUSINESS OPPORTUNITIES 


co. LTD. MANAGING DIRECTOR DRAWINGS for all purposes, W. Part- 
GEE ADVERTISING LIMITED iS imam nana 

has a vacancy for a CREATIVE ae BM 
WRITER in the Editorial section of Welford Road and Cariton Street, Leicester 


its Publicity Organi Candid 
must be under the age of 35 and must 
have an extensive experience of first 
class journalism: literary ability of TISEMENT REPRESENTATIV: EXPERIE: ARTIST 
high order is essential. Candidates ADVER L. = 


NCED ALL-ROUND _viee. GRO _ 7525__ 
required with knowledge of fish trade, required. Write details and salary re- PHOTO-UNION LID., ali pemceraptis 
should also possess a knowledge of for new monthly ine by quired to services and facilities. Studio House, 12 
the electrical industry, its products and hed Company. Mr. Barnes, | _ Box 379 Ad. Weekly 180 Fleet St BC4 Soho Square, W.1. GERrard 7184. 
; . a . 16 West Central St., | FIRST CLASS icitering and layout artist 
its licerature and should be capabie of rc : 
: w.c.l,. 9551. required for London Agency; must be 
Preparing authoritative well-written CAYOUT: Experienced layout artist re- fully experienced. ACCOMMODATION 
arucies on industrial matters generaily- quired by London Agency. Le = __Box 487 Ad. Weekly 180 Fleet St BC4 
Applications must be made in the first y experience ee ae Se —, required DELIGHTFUL SUITE of offices, promi- 
os ae 2 gy Os me yes pencil roughs. Position carries a. good a ay — 600 sa. 
Mag Ouse, . salary and five day week. — ite in flets v . . ' . ain 
.2, giving age, education, experi- confidence stating age, and pee nba + henge dh 9 yi - in | .<BOx 492 Ad. Weekly 180 Fieet St EC4 
ence (specimens of work should be salary cequired to writing to Advertising Manager, . " 
Box 431 Ad. Weekly 180 Fleet St BC4 7 . Villiers Street 
included) and salary required. 7 heed Lid., Marble Arch, Londoa, tia aw establishes epecialist, 
. : ee . light, heating supplied; use o 
— _ Soeter oo x. on. Publicity PRODUCTION: Vacancy will short! phone and reception room, office work 
SHORTHAND/TYPIST required by i" tan , shorthand-typist occur in a London for might be arranged. 35s. weekly. Apply 
Leading Advertising Agency. Previous Co., Ltd., requires @ sb class 
expericnce in similar business an advan- for interesting work which demands a agency experience 
tage. 5 day week. Write stating age, good knowledge of English and ability instance, giving full 
experience and salary required to Secre- to work on own initiative. Apply in experience and salary requ to 
tary, Greeniy's Ltd., 5 Chancery Lane, writing, stating age, education, experi- Box 398 Ad. Weekly 180 Fleet St EC4 
W.C.2 Petes ence and salary required to Staff YOUNG BOY or Gir) required to wain 


jays. Personal service. 
x 373 Ai. Weekly 180 Fleet St BC4 


ASSISTANT SECRETARY  Gnust be , Magnet House, Kingsway, in media department of a well-known 
Direc- W.C.2. 


excellent shorthand-typist) to the a Ew ——— 
tor of a very well-known Advertising esse : WwW 
Organisation. Knowledge of Committee . . p.m. No Saturdays. WV SALES AND ANTS 
work and minute-taking most import- ADVERTISEMENT REPRESENTATIVE age, expericnce and salary 

ant. Age not exceeding 35. Salary for established monthly technical jour- Box 505 Ad. Weckly 180 Fleet St BC4 MASSEELEY Hot Press Model (No. 31) 
according 10 experience and quali- nal. Applicants must state age, present | ADVERTISING REPRESENTATIVE FOR SALE. What offers? Genera 
ficauons. selary. and _ of — ae “ wanted by well established wade paper Manager. 4 Red Lion Street, Richmond, 
Box 497 Ad. Weekly 180 Fleet St EC4 strictest confidence. Salary £450 plus for responsible position ply Surrey. Tel.: RIChmond 2354 

Le and high commission. Box 496 Ad, Weekly 180 Fleet St BC4 
_Box 493 Ad. Weekly 180 Fleet St EC4 


; ‘ rienced General Artist 
vou: SCAG oP CMR APPOINTMENTS WANTED MISCELLANEOU 
with 8 to 10 years studio experience. 


Write in fiest instance, stating age, j j 

‘ experience and salary required to ALL-ROUND PUBLICITY MAN (30) FREE LANCE JOURNALISTS 

A young man who thinks Box 479 Ad, Weekly 180 Fleet St EC4 | seeks position with manufacturer. Now | | 4 vow tree lance Branch of the N.UJ. 

clearly and talks convincingly; expericace most types of media: copy. | | will be inaugurated on Monday, 13th 

who gets along with er writing: visualising Sound, kpowte dae August, in YE OLDE COCK TAVERN, 

who is genuinely interest PRODUCTION eS aan Ginn, Plesanet eames 22 Fleet Street, E.C.4. 

in foreign countries, knows 1 pF play - N.UJ. members 6 p.m. promot. 

something about them and is MAN Box 499 Ad. Weekly 180 Fleet St BCS ALL FRIENDS WELCOME 7 p.m. for 

keen to learn more; who has MAN AT LARGE! celebrations. 

some advertising and selling We want a man who can MAD 

experience, who can show that handl i b f the peaceful ite in publicity department 

he is worth at least £500 a le a print job from of the hazards of an account execu: APPOINTMENTS FILLED 
i ‘ tive’s existence. Age 31; ve 

year whether or —— & O.K'd layout to the final pe a Te mm gy gg 

getting r at — who wi passing of proofs and can also details of nt, please write Pp 

be ready to take up an = , 


Box 486 
appointment in September. create own layouts when Advertiser's Weekly, 180 Fleet St., E.C4 19, ang eanounces that 
If this sounds like you, write to necessary. We do not ask for ; 


Box 515 copywriting ability or finished laree ; x experienced PRINTERS 
vertiser’s Weekly, 180 Fleet in preparation imp! i a 
0 ta Pte art work, but insist on pre- press,  ouvioor and sales promotion 
EAST AFRICAN STANDARD LTD., ; ———- oon 
Nairobi, Kenya Colony. reauires experi: | | Vious agency experience. Ex- | | e$00 Ad: Weekly 180 Fleet St BCs | clam’ colour 
enced Letterpress Print Salesman a ] ae anda toe lass Beas Paper available 
Orde er Fea leae, Seer, | | CEN OPPOrIAnIEY fOr ne YL REN ate ae i yon, are ts | _ box S6l Ag. Weckty 199 Fleet 81 C4 
annum. Apply giving details of train- right man. Write, stating : LITHOGRAPHIC PRINTING. We can 
ing and experience and with copies of u, Excel House, White offer high quality colour work and a 
Davis & Soper Lid, experience and commencing Street, W.C.2 (WHitehall 5924). ersona! service. The West Yorkshire 
2 St. Mary Axe, London, E.C.3. sal __ specialise in efficient personnel. iming Co., Lid. George Street, 
ee Bo a DAt piction’ isLondon Agency or | LETTERPRESS PRINTING. Provincal 
i to ournelistic Of “publicity Box 516 Advertising yy $ — - vyeaiass invite — for ~~ bro- 
-xperience; initiative and administrative war experience on uction, Typo- chures catalogues in jour 
ability. "Write with full details to Adverdioar'e Weskty, 060 Mest S., SLA phy, Copywriting and black and white. Best quality work. 
Box 512 Ad. Weekly 180 Fleet St BC4 x 495 Ad. Weekly 180 Fleet St BC4 Box 485 Ad, Weekly 180 St 4 


*Phone your Classifieds to CHA 8844 (Ex 23) 
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: ADVERTISING MANAGER and Prin “ 
buyer. 33. Experienced all branches 

; including design and art work Keen ‘ 

4 worker. Good organiser. Interview any Ts 
ful acking < journal of highest 
‘ standing Reply fully, in confidence, - 
re Staunmg age, cxpericnce, cic., to 
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ADVERTISER'S WEEKLY 


Advertiser's 
Weekly | 


Tuurspay, AuGcust 9, 1951 


S. a copy 
52/6 @ year 
Post free 


55/- (overseas) 


Younger Budget Films and Filmlets are 
the most flexible of all advertising media. 
They can be adapted to any marketing 
problem, and will deliver your message 
at exactly the time you choose to the 
whole or any part of a nation-wide 
audience totalling five million a week, 
and at known cost. 


IT IS POSSIBLE to plan your 
campaign on a National, Regional or 
Local basis. You may choose the cinemas 
you require from a list of more than 
1000 halls in the Younger network — 
thus giving you the precise coverage 


and sales tie-up you need. 


IT iS POSSIBLE to show a 20 ft. 
filmlet (13 seconds screening time) in 150 
cinemas for 13 weeks for £1000, or a 50 ft. 
film (33 seconds) in 300 cinemas for 13 weeks 
for £5000, or a 30 ft. film (20 seconds) in 500 


It is possible: [such flexibility! 


IT IS POSSIBLE to deliver 
your story to five million actual 
viewers per week at an average 


cost of 2/- per 1000. 


IT IS POSSIBLE to put the 


utmost drive behind your 


campaign in your selling seasons 
with a 50 ft. film and to sustain 
interest in between with continuous 


inexpensive filmlets. 


cinemas for a complete year for £20,000—or to 
spend any amount in between, according to 


your requirements. 


DANIEL F.. WARNOCK 
DIRECTOR OF NATIONAL SALES 


28 ALBEMARLE STREET - 


LONDON WI - 


REGENT 6593 


STOP PRESS 


CIRCULATION 
FIGURES 


First effects of increased sell- 


January-June 1951. 
Average net sales were: 


(2,245,286) 

— (2,071 

Chr micle” 1,507 0710 (1,533,846); 

“Times” 229,042 (250,944) ; 

“Daily Telegraph”—aud a 
but not A.B.C—989,510 


(975,550); “Evening News” 
1,677 526 (1,752,166); “Star” 
1229/72 ad » 403); “Evening 

839,458 (861,671); 
pom rt the World” 8,406,844 
(8,443,917); “People” 5,162,746 
(5,089,455); “Sunday Express” 
3,306,405 ee “ y 


Figures for July- Decem! 
1950 were: “Express” 4,220,952; 
“Mail” 2,293. ; “Herald” 
2,092,880; “News Chronicle” 
1,560,412; ‘Times” 237 
“Telegra ” 982, “Eve 

87i, 
3.435.030; “ se Dispatch” 

2,593,387; “beerver” 436,257. 


NEWSPRINT PLEA 


Appeal to all Governments for 
tairer di distribution of newsprint 
and paper issued by Jaime 
Bodet, director-general, United 
Nations Educational, ntific 
and Cultural Organisation. 

Bodet said newsprint shortage 
was one of most serious dangers 
besetting education and mass 
communication, “Newsprint and 
printing paper are main media 
whereby peoples get to under- 
stand one another,” he said. 
“Situation is aggravated by 
soaring prices. my de- 
pends on free and varied Press 
with wide circulation within 
means of all.” 


Published by the 


Proprietors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street, London, E.C.4. (Phone: Chancery 8844. 
August 9, 1951. Printed in England by S Guapten Octntore Unetesd ar cele Guns Wakes teen haelion: Sean ’ 
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